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The brand Michael Kors is synonymous with timeless elegance and accessible luxury. The same
characteristics are present in the brand’s line of women'’s watches. So when the brand announced
leading Bollywood actress Anushka Sharma as its brand ambassador, the association feels like a
match made in heaven. An award-winning actress and producer, Anushka is also an acclaimed
fashion icon - with her sophisticated charm inspiring millions across the globe. Her glamorous
style perfectly embodies the Michael Kors spirit of effortless elegance, and is set to elevate the
brand to even greater heights in the Indian market.

Michael Kors timepieces have become a public favourite due to their distinctive design and
exquisite craftsmanship, which makes them instantly memorable. The creations are the
consummate partner for the sophisticated woman, going beyond just style to create truly
timeless timepieces. Today, with offerings from classic analog styles to cutting-edge
smartwatches, the Michael Kors collection is a valuable addition to your watch wardrobe.

Anushka Sharma shared her thoughts on the partnership, saying “I have long admired the
standout nature and unique designs of Michael Kors watches, and | am happy to be working with
them as an ambassador. | believe the Michael Kors brand mirrors many of my principles, and their
innovative creations are an authentic expression of individuality. The Michael Kors brand has a
historic lineage, and | am honoured to represent its global heritage in India.”
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Dear Friends, CO NTENTS

A new year is an opportunity for new
beginnings. It offers a clean slate where you
can design the year as per your wishes. Pg 02 WATCH TREND
While the outgoing year comes to an end,
there is lots to learn from the previous year
and carry the lessons into the New Year. In Pqg 04
this issue, we cover the highlights of 2022. g

The industry of horology became even more
vibrant thanks to India’s many contributions
in the year 2022. From hosting the traveling Pg 06 JAIPUR WATCH COMPANY
exhibition of GPHG to conducting Asia’s
first ever Watch Femme event in India, the

110 YEARS OF EXCELLENCE

country certainly made its mark on the Pg 08 CASIO / BLANCPAIN

world map.
Brands like Fossil and Seiko celebrated milestones in their respective Pg10 2022 WAS THE YEAR FOR
journeys as Fossil completed 15 years in India. Seiko, the Japanese watch GLOBAL INDIANS

brand completed an impressive 110 years in the watchmaking business and
launched a new model in celebration of this achievement.

The increase in interest for luxury watches over the past few years has led Pg 12 ROLEX
to a frenzied demand for watches. In such a saturated market, the demand
for pre-owned luxury watches has skyrocketed. With more and more

watchmakers directly retailing pre owned watches, it will be interesting to Pg 14 FOSSIL
see how this category develops.

We hope you enjoy this issue!
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WATCH TREND

FREDERIQUE CONSTANT

Living The Highlife

Frederigue Constant is synonymous with sophisticated timepieces that add a subtle hint of style and
panache to your everyday look. Suitable for a woman who loves classic styles and luxurious
living, the Ladies Highlife Collection has been a coveted timepiece in many womens’ watch wardrobe.

The latest collection by the Swiss brand has seen the addition of 5 new models in the Highlife Series.
According to Frederique Constant, the Highlife Ladies Quartz collection brings a new dimension to

the definition of accessible luxury. Graceful yet assertive, the delicate 31 mm diameter watch combines
the subtlety of an exquisitely feminine timepiece with the presence of one that asserts its identity and
unique character. The new design translates into both taut and flexible lines, the modernity of a creation
that denies nothing of its craftsmanship, balance, or style.

The Highlife Ladies Quartz is the perfect balance of classic, sporty, and modern. Depending on your
individual preference, it can also be customised by swapping the original bracelet for the rubber strap
supplied with the watch. Each of these variations features hands and applique hour markers tinged with
luminescent material. The last of them, positioned at 12 o'clock, is always doubled—another Highlife
signature detail.
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KIND OF BLUE

CONTEMPORARY EXPRESSION
OF WATCHMAKING ART

SPHERICAL MOON PHASE

SILICON/WHITE GOLD BALANCE WHEEL

TRIPLE PARE-CHUTE - SHOCK-ABSORBING SYSTEM
FLOATING LUGS

MIRROR-POLISHED AND BLUED TITANIUM

DE BETHUNE

LART HORLOGER AU XXIE SIECLE
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SEIKO

110 Years of Excellence

What began as a small shop to repair and sell timepieces in
18817 in Ginza is now a global brand that is a coveted
possession of many watch lovers across the globe. 2023 will
mark 110 years of the launch of Japanese watch making
brand Seiko and to commemorate this glorious feat the
brand will launch a series of the iconic Prospex diver's watch.

The watch’s case is based on the Seiko 6105-8000 diver's
watch from 1968, whose characteristically curved silhouette
and crown positioned at the four o'clock position inspired the
designs of many iconic diver's watches that followed. The
new creation’s intricately textured dial captures the power of
the polar glaciers that shape the landscapes and seascapes
of the Arctic and Antarctic.

4




WATCH MARKET REVIEW | JANUARY 2023

The watch is presented on a five-row steel bracelet with a
secure clasp and extender and is also offered with an
additional strap whose polyester material is made entirely of
recycled plastic bottles. The alternate strap features a
traditional Japanese braiding technique called Seichu. Its
strength and resistance to degradation caused by exposure
to sunlight meet the demanding standards of Seiko's diver's
watches and are also perfect for use under water. The
tried-and-trusted Caliber 6R35, a 21,600 vph automatic
movement, delivers a power reserve of 70 hours.

The new creation will be available at Seiko Boutiques and
select retail stores worldwide from January 2023 as a limited
edition of 5,000 pieces.
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JAIPUR WATCH COMPANY

Time & Again

The world of horology just got two good with Indian
watchmaking brand Jaipur Watch Company introducing
its second offline store. Known to reinvent luxury

watches with the magic of traditional craftsmanship and
antique additions, the brand invites connoisseurs of luxury
watches to come and experience these classic pieces
first-hand. It recently launched its flagship store in Jaipur
on 5th November 2022 followed by a brand new one in
Delhi on 1st December 2022.

Founder Gaurav Mehta'’s passion for history and
ancient artifacts has culminated in the brand paying

a tribute to India’s rich traditions and culture. Each store
is carefully designed to transport you back into the

era of growing civilizations and one where bespoke

and regal handicraft exudes the finest sense

of elegance.

The brand's second store in Delhi is designed by
Gaurav & Megha Bhatnagar of Archeus Design Studio
and is a surrealist depiction of the British era in India.
The astute flow of warm, vintage and antique wood
across the store makes one get a feel of time
travelling. Each of the luxury watches are pedestaled
on wooden trucks replicating the early 19th Century
theme. Additionally, the store design complements
Jaipur Watch Company’s entire range of watches
available.

With the launch of these two stores in India, the

Jaipur Watch Company envisions being a prolific house
of timepieces that stands tall alongside the stalwarts

of the art of watchmaking. It aims to create watches that
astonish the horological world and showcase a taste of
India to the world in the finest manner.
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The original Luminox Deep Dive Automatic Model No. 1503 & 44 mm
Screwed caseback, rotating bezel, protected and screwed in crown, stainless steel case,
automatic movement, Automatic Helium Release Valve, 50 ATM water resistant tested.
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Please visit: www.luminox.com Contact: info@luminox.com Constant Glow for up fo 25 Years.
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CASIO

Manga Magic

Fantasy and action based graphic Japanese novels known as manga are all the
rage across the globe. These comic style stories have spread like wildfire into
the deep recesses of pop culture and become a sensation among comic book
lovers. Taking this phenomenon a step further, watchmaking brand Casio has
collaborated with Shuichi Shigeno, the artist behind two landmark
motorsports-themed manga series, Initial D and MF GHOST to bring to you

a one of its kind, high performance motorsports watch.

The ECB-2000MFG is a never seen before collaboration in the Edifice series that
combines the art of watchmaking with the art of storytelling. Set against the
backdrop of motorsports, this unique collaboration will be a valuable addition to
your watch wardrobe.

This dream collaboration captures the worlds of Initial D and MF GHOST, with
references to both incorporated throughout the design of this winner of a
timepiece. The red and black design is based on the Toyota GT86 driven by

MF GHOST protagonist Kanata Rivington. The base of the dial and the underside
of the leather band are stamped with the characters Gyaaa that cut across the
pages of both Initial D and MF GHOST. With Smartphone Link for effortless
watch operation via Bluetooth, and Tough Solar charging for power, this
high-performance chronograph frees you to focus on the road ahead.

BLANCPAIN

Timeless Tales

With a rich history spanning decades, Blancpain is undoubtedly
the world’s earliest watch brand. Innovation being its driving force,
the Swiss watchmaker has invented a slew of horological
complications since its inception, constantly pushing the
boundaries of watchmaking. To celebrate this prolific brand,

Time Avenue along with Blancpain hosted VIP guests in an
immersive experience showcasing its collections over the years.

The event took place in Mumbai on Sunday, 27th November at an
exclusive restaurant called Jolie's The Big Top. The venue was
specially set up to highlight the identity and aesthetic attributes of
each of the Brand's lines, including the legendary Fifty Fathoms
diver's watch, the Air Command aviation chronograph, the classic
Villeret, the dainty Ladybird models and the one-of-a-kind

Métiers d'Art pieces.

Launched in 1953, the Fifty Fathoms is the first modern diver's
watch. Created by a diver to meet the needs of underwater
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BLANCPA

exploration, it was chosen by diving pioneers and elite marine
corps around the world as a professional timekeeping instrument.
Such was its design and manufacturing that it quickly became
the archetypal diver's watch that defined the identity of such
timepieces for the entire watch industry and continues to do so
even today.

The Air Command collection brilliantly echoes Blancpain's foray
into the field of aviation chronographs. It is inspired by a flyback
chronograph from the mid-1950s that was highly sought after
as it was produced in limited quantities. The Air Command
marries vintage, sportiness and sophistication through
impeccable execution.

Blancpain's passion for watchmaking of more than 280 years with
the same quest for excellence, meticulous craftsmanship and
technical innovation has led it to becoming a revered brand across
the globe.
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2022 WAS THE YEAR FOR
GLOBAL INDIANS

GPHG

In a world that is rapidly shrinking thanks to the expansion of technological
connectivity, it is India that is being widely recognized as the epicenter of

this new world. The world of horology has also embraced India making it an
integral part of this exciting industry. 2022 was especially good for India as it
received the honour of hosting the first stage of the travelling exhibition of the
Grand Prix d'Horlogerie de Geneve (GPHG). The preselected watches took
centre stage at the lavish celebration hosted by the GPHG Academy in

New Delhi. Present at the gathering were experts and collectors of the

world of watches along with the representatives from the GPHG Academy.
With a mission to promote watchmaking in all its facets; the largest democracy
in the world proved a fertile ground for the development of its values of
tradition, precision and innovation.

ROSE X BULGARI

World renowned Italian watch The Serpenti gets an Indian twist thanks to its recent collaboration with The Rose Group. The iconic Serpenti has long
been a dream of many ladies, making it a revered piece due to its collaboration with Rose. This one of a kind watch combines the cultural sensibilities
of the country along with the sophisticated watchmaking codes laid down by the Italian watchmaker to present a limited edition timepiece that
embodies the values of both brands. The malachite dial with its verdant hues and polished surfaces on the Rose and Bulgari Serpenti watch is
breathtaking, to say the least- a nod to the Rose brand’s signature green color. Rose and Bulgari have a long history of dealing with rare jewels, and this
piece is a reflection of that. This is why, for The Rose Group’s 40th anniversary, the brands collectively decided to make only 40 of these limited edition
timepieces worldwide, allowing only 40 unique customers to get their hands on this collector’s item!
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FRANCK MULLER

For a brand that evokes the same feeling as that of a rockstar, Franck Muller is a
true trailblazer. Cutting across convention, the brand has infused a sense of
whimsy to the otherwise serious business of watchmaking. As the brand's official
retailer in India, Kapoor Watch Company has first-hand experience across
generations on the brand’s unique watchmaking practices. To celebrate India’s
75 years of Independence and Kaporr Watch Company'’s 55 years of rich heritage
Franck Muller Collaborated with Kapoor to present a new model to its esteemed
clients. Limited to just 150 pieces, this unique timepiece will be a valuable
addition in your watch wardrobe. Part of the Vanguard collection in 18-karat gold,
the watch is hand polished with a green dial. A leather strap backed by rubber
makes it ideal for countries with heat and humidity. Fitted with the FM800DT
movement and a 42-hour power reserve, 165 components, 21 jewels, and the
Indian map engraved on the caseback, it makes for a beautiful watch!

WATCH FEMME

The Hour Markers decided to offer women a unique experience by hosting Asia’s
first-ever Watch Femme in Delhi this year. Breaking stereotypes of the all-boys
club, the event was held to enlighten and educate women on the world of
horology. Watch Femme is an organization founded by three powerful women
namely - Laetitia Hirschy, Suzanne Wong, and Nathalie Veysset. They host events
across the globe to allow women to come together and break stereotypes in the
watch world. With a mix of watch enthusiasts, knowledge seekers, and leading
women across different professions, the event was an eye-opener, conversation
starter, and a celebration of the one thing that binds us all together - “Watches”. A
festive-themed event, the event had women walk in their Indian ensembles,
pairing just the right companion on their wrist that showcased their personality
the best.
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ROLEX

One Brand, Many Lives

When it comes to luxury watches, it is not just a watch. Itis an
intrinsic part of the wearer and become an extension of the
wearer himself. A watch is a good indicator of a person’s taste
and can sometimes even offer a glimpse into their personality
as well. With watch prices sky rocketing in the recent past,
pre-owned luxury watches have gained momentum. One such
brand that has made a foray into the pre-owned market is the
iconic brand Rolex.

Launching its pre-owned arm, Rolex offers its clients the
opportunity to purchase previously worn timepieces that are
certified as authentic and guaranteed by the brand. Since the
watches are built to last, they often live several lives. The
Rolex Certified Pre-Owned seal that comes with your watch
symbolizes its status as a certified second-hand Rolex watch.
This exclusive title attests to its authenticity on the date of
purchase and proper functioning, and is accompanied by an
international two-year guarantee.

The Rolex Certified Pre-Owned programme vouches for the authenticity of second- hand
Rolex watches at their time of resale by an Official Retailer displaying the special Rolex
Certified Pre-Owned plaque. It guarantees that these watches benefit from the quality
criteria inherent to all Rolex products and from the full know-how and professionalism of
the brand’s worldwide network of experts.

Delivered at the time of sale, the Rolex Certified Pre-Owned guarantee card officially
confirms that the watch is genuine on the date of purchase and guarantees its
proper functioning for a period of two years from this date in accordance with the
guarantee manual.
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SONA GROUP

SINCE 1987

Manufacturers of

Metal Straps

Leather Straps
Digital Printed Straps
Digital Printed Dials
ION Plated Straps
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FOSSIL

A Glorious Journey

To celebrate 15 years of business in a foreign country is a
commendable feat for any brand, let alone one that has the
perception of being an ‘All American Classic’. In these 15 years,
Fossil has managed to morph itself according to the ethnic and
diverse culture that India is so well known for. The brand has been
dedicated to making the best of fashion-forward styling accessible
to customers across the country.

Right from classic timepieces, to up-tech digital watches,
creativity and iinovation has been at the centre of the brand’s
ethos. Each prduct has been developed with the ideology of
pro-environment that carries forward its commitment to
sustainability. Fossil India’s growth is multi-faceted, and spans
across on-ground stores, retail outlets, as well as digital
destinations. Today, Fossil is available at over 1000 points of sale
across India at Lifestyle, Shoppers Stop, Reliance, and Croma
outlets; and is also among the most popular brands at leading
online retailers like Amazon, Myntra, Flipkart, Nykaa and Ajio.

Its trailblazing growth in India has led to Fossil being ranked

No. 1 in fashion watches in department stores, online platforms
and multi brand watch doors. As the brand continues to grow and
serve India, today you can find 23 exclusive Fossil retail stores pan
India, that offer the highest level of customer service. We also
deliver to over 20,000 pin codes in India through the brand’s
official website.

This year Fossil India launched the evolution ranges of its

Gen 6 smartwatches - Hybrid and Venture which were
conceptualised to delight users with state of the art experiences,
boasting on its bestselling stellar collections. Furthermore, to
introduce its consumers to newer designs and styles the brand
often collaborates with brands that mirror its own principles. This
year alone, it has collaborated with several international brands
and introduced it in India namely Fossil x Batman Collection,
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Fossil x Smiley, Fossil x Maui & Sons, Fossil x Jeff Staple which
were well received by its Indian customers.

“We extend our heartfelt gratitude to our customers for
continuing to support us on all our endeavours. Over the
years, we have observed that Fossil’s India market forms a
unique customer segment with diverse preferences and
refined tastes. Considering innovation and functionality is a
core value to Fossil, we continue to improve on our existing
product portfolio to cater to the expectations of our
ever-evolving audiences,” says Johnson Verghese, Managing
Director, Fossil India

Sharing his thoughts Gautam Sharma, Senior Vice President
Brands (Asia Pacific), Fossil Group notes “The future of Fossil

in India is extremely promising, as we evolve to build for a new
digital-first market, with an emphasis on sustainability. Indian
audiences are early adopters of new technology, and have
supported us in our continuous endeavour to revolutionise our
products. We hope that the many innovations that we have
planned to launch in the future, will be as well received by our
customers, which only strengthens our commitment to innovate
even more so in the future.”

With a keen focus on sustainability, Ms. Annemiek Ballesty Alsem,
Senior Vice President, Head of APAC Commercial, Fossil Group
commented, “As a future forward brand, we are also committed
to adopting more sustainable processes to create the biggest
impact we can for our people, planet and communities through
our sustainability platform. Fossil Group’s pro-planet criteria
guides us in integrating more sustainable materials into every
product. We have incorporated the use of recycled materials

in our manufacturing and packaging process, and aim to
transition to using 100% circular packaging and net zero
carbon emissions by 2030.
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