






 henever one thinks of deep sea diving, one is instantly reminded of turquoise blue waters, colourful �shes,   
  red coral reefs and white sandy ocean �oor. But have you ever experienced the depths of the sea at night? 
Night diving is a great way to enjoy a completely di�erent experience of the sea from that of diving in the daytime. 
Many divers are fascinated by the mysterious world of the ocean at night, making this recreational activity popular 
around the world. 

In its latest drop, Seiko adds two special watches that evoke the underwater world at night to join The Black Series. 
Prospex is a combination of the words Professional and Speci�cations. These timepieces are designed to be practical, 
reliable and durable within extreme or everyday environments, for experts, sports lovers and adventure seekers alike. 
Since launching Japans �rst divers watch in 1965, Seikos innovative watchmaking has changed global dive watch 
standards.

The latest iteration of the Prospex Black Series Night designs: inspired by night diving missions and the intrepid divers 
view through a night scope. This watch shape is nicknamed by Seiko fans as a turtle its silhouette, side view and watch 
case back resemble a turtle with its curved comfortable shell. To divers, sea turtles are symbols of good fortune. The 
SRPK43 diver measures a big 45mm by 13.2mm thick with 22mm lug width and 45mm lug-t0-lug and should wear 
sizeable on a similar blacked-out stainless steel hard coated bracelet. 

The newly developed green Lumibrite Pro colouring on the markers and hands is designed for increased visibility 
during night dives, allowing time to be read clearly in dark conditions. It displays the same colour in light and dark, for 
consistency and quick recognition, regardless of the light. Powered by in-house built Seiko 4R36, this watch is suitable 
for divers depths of 200m and is accompanied by a silicone strap.

The solar chronograph watches inherits the iconic designs and styles of the Speedtimer series from the 1960s-70s. All 
watches are powered by Seiko’s solar Caliber V192, which has a 60-minute chronograph, a 24-hour sub-dial, and 
features a power reserveindicator that is displayed at the touch of a button. The brightest light for the darkest night. 
This model features long-lasting bright Green Lumibrite Pro on the hour and seconds hands and the indexes. The lume 
shines a vivid green wherever you are, even in the darkest places. The black dial keeps re�ection to a minimum, 
ensuring the highest level of legibility.
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SEIKO 
The Night Gathers 
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NEXT DESTINATION FOR LUXURY

Luxury is no longer restricted to developed countries but is also gaining popularity in developing countries of the 
Asia-Paci�c. In India, watches are considered a part of fashion accessories; thus, consumers are shifting from classical 
watches to luxury brands with innovative designs. Additionally, the increasing disposable income of Indian citizens is 
driving the market for luxury watches across the country. According to World Bank data, India's GDP per capita in 2021 
was USD 2,277, registering a 17.81% increase from 2020. With these factors, the Indian watch market is expected to 
grow in the upcoming years. Furthermore, India is a lucrative market for various luxury brands, owing to the presence 
of royal heritage and the availability of technological assets. Some of the major brands o�ering premium watches in 
India are Rolex, Omega, Rado, and Tissot. Due to the increasing demand, other brands have identi�ed the potential and 
invested in expanding their product portfolio to strengthen their position in the market.  

INCREASED SPORTS PARTICIPATION

Healthy lifestyle adoption and the preference for staying �t have increased consumer indulgence in various sports 
activities. In line with the athleisure trend, consumers increasingly seek multiple varieties in the sports wearable 
segment, thereby accelerating smartwatch sales. Presently, the usage of smartwatches among cyclers, runners, 
�tness-conscious consumers, swimmers, and athletes is increasing rapidly, attributed to their wide range of monitoring 
capabilities. Additionally, increased government initiatives in various countries meant to improve sports participation 
are playing a key role in driving the market in the last few years. For instance, the Sports Authority of India (SAI), with 
technical and organizational support from AIFF (All India Football Federation), launched Khelo India Girls League. Thus, 
owing to the increased sports participation rate among women, players have also introduced sports watches 
speci�cally designed for women to encourage them to engage in sports activities and lead healthy and active lifestyles. 

TREND ALERT 
Forecasts and Insights into the Growing Indian Luxury Watch Market 
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igital publisher Business of Fashion and consulting �rm McKinsey recently published a report 
analyzing the global luxury industry and the trends shaping it. It takes a deep dive into �ne 

jewellery and watch industries over a �ve-year time horizon. With combined annual sales of more 
than $330 billion, �ne jewellery and premium to ultra-luxury watches are an important part of the global 

luxury economy. Not only do these sectors make a meaningful contribution to business, but they also 
represent signi�cant cultural assets that have for centuries re�ected human preoccupations with creativity, 

symbolism, and self-expression, while being grounded in advanced technical know-how. Yet today, both the 
jewellery and watches industries �nd themselves at an in�exion point. 

According to a report published by Mordor Intelligence, the Indian Watch Market is projected to register a 
CAGR of 20.32% during the forecast period of 2019-2029. The disposability and a�ordability of watch brands 

make them a popular fashion choice among consumers across the country. Lower priced and mid-priced 
watches are increasingly gaining market traction due to increasing demand for 'value-for-product' watches 
and accessories among Indians. However, in 2024, this is expected to change. With rising incomes and in�ux 

of international watch brands in India, the country is ripe for a luxury revolution. 
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THE DTC SHAKEUP 

O�ine retail has been the life source of the watches 
industry for decades, with multibrand retailers owning 
the customer relationship. Multi retailers like Ethos, Art of 
Time, Time Avenue  etc. have created multibrand 
showrooms where customers can browse through a wide 
variety of luxury watches and select their desired 
timepiece. However in the past few years we have seen 
the introduction of dedicated boutiques by Global 
brands. Opening of malls such as Jio World Plaza in 2023, 
saw the advent of brands such as Jaeger Le Coultre, 
Cartier, Panerai and many more introducing their own 
boutiques. As consumers demand to interact more 
directly with brands and expect better online shopping 
opportunities and brands aim for higher margins, 
watchmakers will grow their DTC channels and take 
control of the customer experience through a dynamic 
omnichannel approach. 

A NEW ERA FOR PRE-OWNED WATCHES 

Once the preserve of private dealers and small-scale retailers, the 
second-hand watch market is joining the mainstream. Not only that, it is set 
to become the industry’s fastest-growing segment, reaching $29 to $32 
billion of sales by 2025. Brands will work hard to capitalise on this shift, and 
digital platforms need to sharpen their business models in an increasingly 
competitive environment. Tata CLiQ recently launched its �rst pre-loved 
watch store called the ReLoved Store by bringing onboard its �rst partner, 
Jay’s Watch Store. The launch heralds a transformative shift in the dynamics 
of luxury consumption, fuelled predominantly by the conscientious choices 
of today's discerning consumers. Ethos, a luxury multi retailer store launched 
a new boutique exclusively for pre-loved timepieces called Second 
Movement. 

SUSTAINABILITY

Amidst the latest watch trends, a notable shift towards sustainable materials 
like ceramic, titanium, or other unheard-of metal alloys is discernible. 
Some of these choices not only align with a growing environmental 
awareness but also o�er enhanced durability and a lighter feel on the wrist. 
The brands are pushing boundaries to o�er watch lovers the most unique 
materials, adding di�erent dimensions of color, style, and texture. The 
modern trend leans towards timepieces crafted with a unique and fresh 
range of materials, re�ecting a commitment to both style and sustainability. 
This groundbreaking release not only follows the current trend but pioneers 
a new era, merging luxury with environmental responsibility in a timepiece 
that makes a lasting statement. 

PREACH PEACH 

Every year, Pantone announces its colour of the year, putting a spotlight on 
one particular colour that dominates products across all verticals. This year 
the colour chosen was peach fuzz. Warm, gentle and velvety peach fuzz 
reminds one of the pleasures of slow living and importance of rest an 
recuperation.  As an elevated global interest in forecasted for self-care, this 
color accurately captures the emotion. It feels right for a world learning to 
emerge from the harsh experiences of Covid.

Peach Fuzz is a color nestled between pink and orange that has a warm and 
welcoming feeling, e�ortlessly reciprocated by the name. But how does this 
translate into luxury timepieces? The perpetually inventive and savvy 
Maisons are already taking the lead in featuring Peach Fuzz on their 
timepieces. With a timeless a�nity for salmon, introducing re-inspirations of 
the warm hued color comes as a natural next step in re�ning their creations 
for broader appeal in today’s as well as tomorrow’s market.

CLASSIC DIALS

Within the latest watch trends, a subtle yet impactful shift is observed 
with the resurgence of smaller dials. This trend speaks to a re�ned aesthetic, 
challenging the dominance of larger sizes. Some of the most 
forward-looking brands transcend the gender boundaries with this 
case size. These timepieces o�er versatility, �tting seamlessly into both 
formal and casual settings. This elegant marriage of size and material 
not only follows the current trend but sets a new standard, a�rming 
that true sophistication lies in the details of a smaller dial size.
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 s the one stop shop for luxury watches in Mumbai, Time Avenue 
has a legacy of 26 years. Since two decades the store has been 

painstakingly curating the best luxury timepieces for its esteemed clients 
and brough big names such as Breguet, Blancpain, Omega, Chopard, Tudor, 
Franck Muller, Hublot, Breitling, Tag Heuer, Longines.

So to further cement its position in the realm of high-end horology with the 
unveiling of their new �agship store in Turner Road, Bandra on February 1st.  
Time Avenue is all set to begin with an exciting adventure as they reveal 
their newest, ultra-exclusive location in addition to incredible discounts and 
o�ers throughout the month of February especially for family and friends. 
The new store across two levels showcases the best in luxury watches with 
attention given to subtle classy interiors tastefully done. Spread across an 
area of over 2000+ sq ft, the luxury watches brands in the store symbolising 
unparalleled craftsmanship and re�ned style. 

Time Avenue currently showcases an elite selection of seven exclusive and 
ten luxury watch brands including exclusive brands such as Alchemists, HYT, 
Konstanti Chaykin, L’EPEE 1839, Purnell, Reuge, Manufacture Royale and so 
on. The Hour Markers hosted an exclusive evening at the store where they 
hosted the brand Co- Founder, David Gouten amid a clutch of watch 
enthusiasts. Held on 3rd February, the evening was a celebration of the 
brand Manufacture Royale, its exceptional watchmaking and meaningful 
conversations around the horological industry. 

The guests mingled with one another sharing their passion for the bespoke 
watchmaking of Manufacture Royale and also indulged in spirited 
conversations with David to understand his detailed approach to the craft. 
David shared his ideology behind each creation and also gave guests a 
glimpse of his creative process. His valuable insights made it an evening rich 
with meaning and artistic vision. 

On display were some of the most stunning timepieces from the brand 
including a never seen before double tourbillon with escapement wheel 
and silicon lever. Another timepiece included a strap crafted from rare 
crocodile leather that provides pure comfort along with elevated aesthetics. 
Bright and happy shades of tangerine, royal blue and emerald green made 
their way onto the dial of the timepieces giving it the aesthetic trend of 
dopamine dressing a new twist.

With such stunning watches on display there was free �owing conversations 
among watch lovers and they even got the opportunity to try on some 
pieces to gauge the look and feel of the timepiece. The evening was further 
enhanced by the presence of an opulent charcuterie board that included 
some delectable �avours and textures. Artisanal co�ees and luxurious 
glasses of wine created an atmosphere of celebration ensuring that it was 
an unforgettable evening!
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TIME AVENUE X MANUFACTURE ROYALE 
An Evening of Bespoke Watchmaking 



 n one Friday evening, watch lovers from all corners of Mumbai   
 gathered to witness stunning watchmaking from a brand that has 

constantly broken barriers and given to its fans a sublime experience in 
watchmaking. The 2nd February saw the amalgamation of precision, 
passion, innovation and dedication all under one roof at The Modernist. 
Hosted by The Hour Markers, the event gave guests a �rst look at the brand’s 
newest limited edition timepiece – Roger Dubuis Excalibur Blacklight made 
for Art Of Time. 

Like a true chameleon, the Excalibur Blacklight is a dynamic piece that 
displays its bright orange and fushcia coloured micro-beams inside the 
caliber in the day, which gives the appearance of light rays passing through 
the mechanism. But as soon as the night gathers, with the help of the UV, 
these rays burst into an iridescent wonder. Ribbons of shimmering purple 
and pink make this watch truly a sight to behold! Inspired to push creative 
boundaries beyond their signature light motifs, these new Excalibur 
Blacklight MB watches incorporate playful hues for a fresh, contemporary 
look. Limited to just eight pieces worldwide, the Excalibur Blacklight 
epitomizes the exclusivity and rarity that Roger Dubuis is known for.

In a similar vein, the brand showcased its commitment to hyper horology 
with the display of its Excalibur and Velvet collections. Guests gained insight 

into the intricacies of skeletonizing and engraving done by master artisans 
back at the manufacture. The hands-on experience gave watch enthusiasts a 
new appreciation for the countless hours of dedication poured into each 
timepiece. 

One of the highlights of the evening was the performance by a mentalist, 
who enthralled the watch enthusiasts with his incredible mind reading and 
psychic acts. He wowed the crowd by revealing personal details about select 
attendees and predicting elements like passwords and PIN numbers written 
on secret notes. His �awless illusions and linkages left everyone spellbound, 
including the Roger Dubuis executives.

A perfect match for an event of this caliber, The Modernist was the perfect 
choice. Curated cocktails and lip-smacking delicacies made delicious 
accompaniments to this event, prior to the beginning of the main event. 
Dubuis brand executives greeted the audience and shared the brand’s 
avant-garde ethos whilst giving out valuable tid-bits of knowledge. 

As the event wound up, guests appreciated the intoxicating mix of hyper 
horology, the brand Roger Dubuis’ out of the box creativity and world classe 
enterianment and edibles arranged by The Hour Markers.
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THE HOUR MARKERS X ROGER DUBUIS  
Hyper Horology Comes Alive In Mumbai  




