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he Grand Seiko is the perfect canvas for expression of 
Japanese aesthetics as well as technology. The new mechanical

thin dress series in the Grand Seiko Elegance Collection is looking at 
redefining the bespoke mélange of beauty, craftsmanship and 
exceptional functionality in a watch. 

The collection features the first ever Urushi lacquer dial in Grand Seiko.
Very striking is the amber colour dial that is made from a transparent
and long lasting Urushi that comes from trees grown in and around the
town of Joboji that lies under Mt. Iwate, the mountain that dominates

T

GRAND SEIKO
The Elegance Collection
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the skyline above the Shizukuishi Watch Studio. Through the amber 
coloured “Suki-urushi” lacquer can be seen the subtle Mt. Iwate pattern
that reveals the watchmakers’ pride in the natural beauty that surrounds
their home. The black dial uses the same lacquer mixed with iron to 
give it the distinctive deep jet black colour.

The warmth of the red gold case is quite alluring and envelopes the 
fascinating craft of the dial and movement quite enticingly! But there is
more to the Japanese craftsmanship. One must not miss the exquisite
detailing. On both creations, the hour markers and the “GS” letters are 
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opens up a new design direction is the Caliber 9S63. This adds to the
repertoire of exceptional movements that the brand houses. Caliber
9S63 offers a small seconds hand at the nine o’clock position and a 
power reserve indicator at three o’clock. While these sub-dials are 
easy to read, they are also discreetly unobtrusive and allow the eye to
enjoy the beauty of the Urushi lacquer of which the dial is made. 
Caliber 9S63 has a power reserve of 72 hours and delivers an accuracy
rate of +5 to -3 seconds a day.

Here is a collection that gently exudes an aura of bespoke luxury. It 
is for those who appreciate true craftsmanship mixed with the most 
pathbreaking technology in movement development. It is this beautiful
mélange that ultimately steals the show!

decorated with the traditional Maki-e technique by Urushi master 
Isshu Tamura in his studio in Kanazawa on the west coast of Japan’s
main island. Through the application of layer after layer of lacquer, these
markers are given a three-dimensional profile and a delicate yet strong
presence on the dial. Tamura then applies the powder, either 24k gold
or platinum, and polishes them by hand using his own special tools to
give Maki-e its delicately shimmering appearance. These processes 
require great dexterity as it is very challenging to give every marker the
same depth, especially on a curved surface.

Another highlight is the new case as well as a new manual-winding 
caliber with a small seconds hand. The powerful new movement that 



E
watchmakers! To see its rendition and 
expression in many creative ways was quite 
exciting. 

The SIHH is also a great platform to observe 
the directions for new trends and aesthetic 
preferences. Blue has been a popular colour 
for quite some time now, and this year as well,
this trend of blue watches seemed to continue.
Blue is the new black, clearly! In terms of colour,
we also saw the salmon dial reign in popularity.
We spotted quite a few rainbow bezels. 
Is this an indicator of an upbeat mood? Let us
hope so! 

The SIHH is always a good time to celebrate 
different associations, as well as creativity of all
sorts. This year, the IWC booth was dominated
by a wondrous display of the Spitfire aircraft.
The legacy of the British fighter plane finds 
expression in the aviation-themed Top Gun 

very year, the month of January 
begins with a look at some of the 

most innovative watches ever produced. The
watchmaking year starts with the SIHH fair.
This year, between 14th to 17th January,
Geneva was filled with watch lovers and 
members of the horological industry. Like 
every year, many new watches and novelties
made their mark on the industry. 

As we all know, the watch industry has been 
riddled with many questions and deliberations.
Last year, there were changes announced in 
the workings of two of the biggest watch 
fairs- SIHH and Baselworld. Both will 
synchronise their calendars from 2020. There
was also the announcement of Audemars Piguet
and Richard Mille, discontinuing exhibiting
2020 onwards. However, despite this, the mood
at the fair was resolute and upbeat. 

Watch Market Review was present at the fair
and reveled in the creativity expressed by the 
industry. Every year, there are many 
complications which set the tone for things 
to come. It seemed that this was the year of 
the Perpetual Calendar, which we all know 
to be a very handy and useful complication.
Well, it surely seemed to be a favourite with 

2019

Magnet of fine watchmaking
The way forward…

line. The booth was designed to resemble 
the hangars that historically housed Spitfire 
aircrafts. To be honest, everyone at the fair 
appreciates the beautifully done up booths 
as much as the wonderful watches! 

The Richard Mille booth was one on which
most of the visitors had a ‘candy crush’! In 
keeping with the theme of their Bonbon 
Collection, the area was colourful and 
delectable! We loved the oversized candies
ranging from marshmallows to liquorice. It 
is the last year of the brand at the fair, as per 
an announcement earlier this year. Is this a
farewell on sweet terms? 

The Hermes booth was all about elegance. A 
rotating moon spanning 3.5m in diameter was
the highlight. This installation was designed by
Japanese artist Hideki Yoshimoto. To promote
the message of sustainability, it was made 
from 20,000 recycled solar panels which would
be recycled again once deconstructed after 
the fair. 

Coming back to the watches, there were many
that caught our eye, and we can’t wait to share 
it with you. Here are some of our picks 
from SIHH 2019…
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JAEGER-LECOULTRE
Master Grande Tradition Gyrotourbillon 
Westminster Perpétuel

This is the first multi-axis tourbillon with a 
constant-force mechanism, Westminster chime and
perpetual calendar. The Westminster carillon minute
repeater replicates the chime of the famed Big Ben
clock tower in London, with a silence-reduction
mechanism to optimise melody cadence. The watch
comes with a size reduction in the redesigned 
tourbillon component to create a more wearable
watch. It incorporates a one-minute constant-force
mechanism to provide consistent energy to the 
sensitive tourbillon, resulting in a precisely jumping
minute hand and a more precise minute repeater
mechanism. 

This is a resolutely modern watch that bears the 
finesse of centuries old craftsmanship and heritage. 
It has a sleek new contemporary aesthetic that pairs
traditional haut-de-gamme finishing with a modern,
wearable feel. 

A. LANGE & SOHNE 
Zeitwerk Date 

When the ZEITWERK was introduced in 2009, it
won many hearts. Within a fraction of a second, a
unique mechanism advances the numeral discs to 
display hours and minutes digitally. In 2019, as this
watch celebrates its tenth anniversary, another 
technical innovation has been added to this time 
machine. A newly designed movement incorporates
an additional function: The ring-shaped date display,
that elegantly circles the dial. The circumferential date
ring consists of glass with printed numerals from 1 to
31. The current date is displayed in red. To achieve
this effect, a small colour segment beneath the date
ring performs one step exactly at midnight. The
ZEITWERK DATE comes in a 44.2-millimetre
white-gold case with a grey dial and a red date. The
beautifully laid out dial and the exceptional 
movement architecture make for a timeless classic! 
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OFFICINE PANERAI
Submersible Luna Rossa

This is a diving watch water-resistant to a depth of 
30 bar. The highlight is the case made of carbotech,
the innovative material based on carbon fibre. The 
material properties of lightness, resistance to external
shocks and freedom from corrosion, makes it
amenable for a diving watch. It is also used to make
the AC75 monohull, a picture of which is engraved
on the titanium back of the watch, together with 
the Luna Rossa logo and the America’s Cup profile, 
a nod to the partnership between Panerai and 
the Challenger of Record of the 36th America’s Cup. 

IWC SCHAFFHAUSEN 
Pilot’s Watch Timezoner Spitfire Edition 

The new Spitfire line in the Pilot’s Watches collection
celebrates the unique engineering expertise of 
the designers of the Spitfire- a legendary British
fighter aircraft. This is basically a really cool watch
with a resolutely retro design. It features an 
IWC-manufactured caliber, and carries legendary 
robustness and reliability thanks to the high level of
engineering expertise at IWC. The design comes with
a stainless-steel case, black dial and green textile strap.
This is clearly reminiscent of the cockpit of a Spitfire.
What exudes from the aesthetic is the allegiance to
the Spitfire, an engineering marvel in itself, and a 
respect for the world of aviation! 
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HAUTLENCE
HL Vagabonde Tourbillon 

Fancy seeing a dance on a watch dial? The central 
disc, three satellites, and a one-minute flying 
tourbillon at 6 o'clock waltz around the central 
minute wheel. On the intense blue dial, four discs 
are set on different levels. The three smaller skeleton
discs are openworked to allow the hour numerals 
to be seen once they come into the correct alignment.
Add to this the striking design features- the TV screen
shape, the warm red gold case and the deep blue 
dial, and you have a piece that exudes rare elegance!
An enchanting and cutting-edge piece indeed! 

HERMES
Arceau L’heure de la lune

This watch is a refreshing departure from traditional
interpretations of the moonphase. Satellite dials 
float above hemispherical moons, an indication of 
a very original interpretation. The mobile counters
displaying the time and date turn weightlessly to 
reveal the moon discs. The mother-of-pearl moons 
set into the stone display the lunar cycles in the 
northern and southern hemispheres. There is a lot 
of technical complexity that has gone into the 
Manufacture Hermès H1837 movement. But, the 
result is a heavenly dance that the wearer is 
privileged to watch!
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URWERK
UR-111C 

When you experience the UR-111C, it is nothing
short of having a machine on your wrist. The minutes
are shown in two different ways - linearly for visual
pleasure as well as digitally for precision. The roller 
on the case performs the functions of the crown. 
The running seconds meander across a cluster of 
optical fibers. These challenging and unconventional
innovations have made their way into this time 
machine. This leads us to conclude that this is indeed
mechanical virtuosity at its peak!

H. MOSER & CIE. 
Swiss Alp Watch Concept Black 

No logo. No indices. No hands. And yet, a wrist watch
that definitely tells you the time, and is a great 
mechanical piece! Sounds impossible? Not really!
This new watch is a minute repeater and so all 
you have to do is hear the time. It alludes to an era
gone by where people used this complication 
specially to tell the time in the dark. The only thing
that you will see on the glossy black dial is a 
one-minute flying tourbillon at 6 o'clock. The 
modern rectangular design with rounded corners
looks quite appealing. Respecting the minimalist
spirit of the watch, the time setting system is discreet
with adjustments made via the crown. A minute 
repeater and a tourbillon in a rectangular case that
looks like a smart watch…is this not irreverent but
fantastic horology? 

The watchmaking year starts with the SIHH fair. This year 
was no different! The positive and encouraging mood has 
made us sure that the SIHH is indeed all about taking fine
watchmaking forward! 
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35% growth YOY for Alpina 

2018 has set a significant milestone for Alpina Watches, in terms of growth. Since the acquisition of the company by Frederique Constant back in 2003
the brand has reached another level thanks to the innovation and growth of the year 2018.

Remaining true to its history of innovation and collaboration, Alpina Watches launched the AlpinerX on the Kickstarter crowdfunding platform and
sold over 3000 watches to backers from 72 countries around the globe in less than 30 days. The campaign brought strong confidence to the product
and resulted in the sales of another 8000 AlpinerX watches in retail stores. The new AlpinerX app interface was also recently released, with enhanced
navigation and readability including a new dashboard, new activity tracking, sleep and dynamic coaching. 

Overall, Alpina Watches sales grew by 35% in 2018 which contrasts with the published FHS figures within its price category. This confirms the success
of the strategy presented in 2016 to offer more entry level priced products, with quartz watches starting at 495 EUR and automatic watches at 895
EUR RRP. This was accompanied by over 300 POS openings throughout the year in key markets - mainly in the US and Western Europe, but also in
Asia. The key to the success has been the ability to find the right balance between pricing, product innovation and marketing activities. 

Alpina and Frederique Constant will be doubling their production capacity with the extension of their Plan-les-Ouates Manufacture in Geneva, due to
be completed in June 2019 sustaining growth objectives.

ALPINA WATCHES 
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BREITLING

43 Curtiss Warhawk is the Breitling Caliber 13, a mechanical movement
renowned for its stability and performance. It offers a power reserve of
approximately 42 hours. For both the chronographs, the distinctive 
caseback offers a dip into nostalgia with engravings of a P-40 Warhawk. 

The Breitling Aviator 8 Automatic 41 Curtiss Warhawk carries on the
design inspired by military as well as aviation codes. We love the use 
of military green as well as the use of a green military strap. Inside 
the DLC-coated stainless-steel case is a Breitling Caliber 17 
movement, which offers a power reserve of approximately 40 hours. Like
all Breitling watches, the precision of this model is confirmed by its 
status as a COSC-certified chronometer. 

The clean understated dial is a big plus point here. The watch is a great
piece for those who have a deep fascination for aviation history. Here 
as well, one just needs to flip the case over to appreciate an engraved
caseback bearing the Curtiss inscription and a dramatic image of a P-40
Warhawk with the memorable shark’s mouth paint-work. 

Once more, Breitling reaffirms its commitment to the world of aviation
watches and to the rich and delightful world of aviation history. With
these eye-catching designs, a tough look and great functionality...these
watches are sure to fly high!!!!

hree new watches from Breitling commemorate an aviation 
legend - the Curtiss P-40 Warhawk. Two of these are 

chronographs and one an understated three hand watch. They represent
a partnership with the maker of the iconic P-40 Warhawk airplane. The
P-40 Warhawks were manufactured between 1938 and 1944. Hence,
along with aviation inspired design, one also sees a gentle retro charm! 

The Breitling Aviator 8 B01 Chronograph 43 Curtiss Warhawk has 
a military green dial with a matte finish. The contrasting silver subdials
– 12-hour and 30-minute chronograph counters and a small second 
subdial, indicate that the watch is driven by the Breitling Manufacture
Caliber 01, the brand’s in-house mechanical movement, which delivers
a remarkable power reserve of approximately 70 hours. 

A bidirectional rotating bezel features Arabic numerals and indexes 
as well as a practical red pointer. Thanks to SuperLumiNova, 
readability is supreme. The COSC-certified chronometer has a 
43-millimeter stainless-steel case presented on a green military strap. It
is water-resistant up to 10 bar. 

The Breitling Aviator 8 Chronograph 43 Curtiss Warhawk also echoes
the aviation DNA in design. At the heart of the Aviator 8 Chronograph 

The Warhawk arrives!



TIME AVENUE

I

Redifining Luxury
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ndia is a bustling hub for luxury timepieces and a very important
market for the horological industry. This is a fact that has been

proven beyond doubt. There are many key players in the field, some old
and some new. Luxury watch retailers, many of them family-owned 
businesses that have seen the very beginnings of the advent of Swiss
watches in India, are some of the oldest and most important people in
the industry. Just like the “trusted family jeweller”, which any Indian can
identify with, the multibrand watch shop that has been around for
decades, is the first point of contact for the luxury customer when he
looks out to buy a watch. Time Avenue, one of the best-known retailers
of luxury timepieces in Mumbai, is a name that definitely comes to mind
when one thinks about watch retailing in India.
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Located in the bustling hub of Bandra, in Mumbai, the family-owned
business has always had a firm grip on the pulse of the luxury watch 
market. With a new store just around the corner, and a collaboration
with R&M Luxury for two new stores - A Panerai boutique and a 
Franck Muller Boutique at Palladium Mall, Mumbai, Time Avenue has
upped its game. Together, the stores offer the Indian watch connoisseur
some really exclusive brands and a boutique shopping experience, all 
at par with a truly bespoke international experience.

Time Avenue completed twenty years on the 1st of February, 2018.
Jamal Rajan started the business at a time when the watch market in the
country was still in the initial stages. While they started off with two
brands only, now Time Avenue has grown substantially offering a 
multitude of fine watchmaking brands to the Indian customer. It is 
the far-sightedness of Jamal Rajan, coupled with the diligence of his 
son Viraal, that has spiraled Time Avenue into the substantial 
growth trajectory.

One of the distinguishing factors of Time Avenue is the deep knowledge
of the ever-changing Indian customer that the retailer has recognised.
“The luxury market in India has been growing since years. We have 
always seen an upward trend. The whole basis is very strong. People are
still looking at luxury products. Luxury is a necessity- what they aspire 
for becomes what they need,” explains Director, Viraal Rajan.

Indeed, Indian customers know much more about watches than they
did a few years back. Time Avenue responds to the changing customers
in an agile manner, meeting their very specific needs and catering to their
questions and requirements. “The knowledge of watches is increasing
very rapidly and this is helping the industry in a big way. Earlier, it was
only the guys in the forty plus age bracket that thought that luxury
watches were meant for them. But now, even 14-year-olds want  
TAG Heuer’s or Omega’s to begin with. We have clients from 16 years
to 80 years! Women are also increasingly interested in mechanical
watches. There are differences in customer preferences across cities
within India. Watches are getting more and more a part of the person
and reflect his personality more so today, than ever before,” explains
Rajan.

With their recently inaugurated multi-brand boutique, Time Avenue is 

all poised to offer an exclusive shopping experience to customers. The
original Time Avenue store houses the Rolex boutique. The new store
houses some other brands with dedicated spaces and stocks respectively.
The experience is akin to visiting boutiques next to each other. It is 
the experience of giving the customer everything under one roof. 
With concept furniture and exclusive high-end brands, the Indian 
customer now has access to a more luxurious and complete experience.
The Time Avenue stores ensure that luxury is part and parcel of the client
experience. To the clients, luxury is something that goes without saying.
It is expected. Indeed, the stores too match that expectation. 

Time Avenue serves as a sparkling showcase for brands that are simply
not available anywhere else in the country. Some of the world’s best
brands such as Breguet, Blancpain, Franck Muller, MCT are exclusive 
to Time Avenue, Mumbai. Other premium brands with Time Avenue
include: Bvlgari, Chopard, Girard Perregaux, Omega, Breitling, 
Tag Heuer, Longines and many more. As India’s leading luxury watch 
retailer, Time Avenue has indeed stood the test of time. However, 
there is still a desire to exceed expectations and bring additional joy 
to clients, and the Rajan’s are striving hard and striving relentlessly 
towards that goal.

Time Avenue clients take all the time they want to soak in the ambience
of the store and the dedicated service. Time is luxury and there is a lot
of it to choose from! Indeed, a watch from Time Avenue tells people
that the wearer is someone who understands quality and perfection. 
It reflects good taste. The luxury segment is a niche market with 
high demands. With decades of experience in retailing luxury 
watches, Time Avenue has established itself as the paradigm of all 
that is luxurious!
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PARMIGIANI FLEURIER
An Indian arrival

avide Traxler, CEO Parmigiani Fleurier, announced the launch of 
Parmigiani Fleurier in the Indian market exclusively with Ethos Watch Boutiques.

The exquisite pieces from the brand will be available through at least 5 selling points in all
major metros through the network of Ethos Watch Boutiques within the next two years. 

“The Indian market for our brand is very unexplored and we identified this opportunity to
venture out to a new territory and make investments in India. The watchmaking market is
more stable today, and there’ll be obvious challenges along the way while growing and 
expanding, but with a brand like ours with some very sturdy roots, we can face the future
head on. In Ethos, we have found the right partner and we are delighted to start this exciting
journey with them.” said Davide Traxler, CEO, Parmigiani Fleurier. 

Since its inception in 1996, Parmigiani Fleurier has been a brand that aspires to be rich
not only in technical skills, but also in master craftsmanship. 

Marking the start of this very new journey for the watch brand, Pranav Saboo, CEO, Ethos
Watch Boutiques, said, “The increase in demand for luxury watches among Indian 
customers has become very evident of late. Parmigiani Fleurier is an exclusive brand that

offers something truly unique to customers. Their legacy and
craftsmanship are par excellence and I am extremely fond of
their exquisite timepieces. It is a proud moment for us and
we look forward to being an extension of the brand by 
representing them in India.”
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LAURENT FERRIER

BRIDGE ONE

ith the rectangular Bridge One,
Laurent Ferrier marks the launch

of a unisex watch with a new caliber. It also
heralds the beginning of a new line inspired
by the “Passerelle  de l’Ile” a  very  famous
bridge in Geneva, on  which  Laurent Ferrier
had a breath-taking view from his room when
he was a child.

Yes, the pure line of the bridge inspires 
the middle-case. The non-straight shape of
the lugs offers a perfect fit as well as a great
sense of comfort. Another interesting feature
is the spherical sapphire, which is cut as 
if it was extracted from a big crystal ball. 
Additionally, the smoked effect due to the
hue on the glass adds a unique charm to 
the watch. 

The grained slate grey dial looks very elegant
with a raised XII marker at 12 o’clock and a
sub-dial for a very textured feeling. It is also
swept over by “assegai-shaped” hour and
minute hands, and a baton- type seconds
hand. The honey leather strap gives a perfect
finishing touch.
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Countdown to cricket’s greatest competitionH
U
B
L
O
T

ublot is the Official Timekeeper of the ICC Cricket World Cup 2019. On February 19th,
2019 the watchmaker celebrated the 100- day countdown to the most awaited event in the

cricket world! 

The place of all this action was London. Ricardo Guadalupe, CEO of the Swiss luxury watchmaker,
launched a three-metre-high clock at Lord’s - the iconic ‘Home of Cricket’- as the countdown to the
event. He was joined by David Richardson, CEO of the International Cricket Council and former South
Africa cricketer, and Michael Vaughan OBE, England’s most successful cricket captain of the modern
era, and new friend of Hublot.

Hosted this year in England and Wales, the 12th edition of the Cricket World Cup gets underway on
May 30 with a match between England and South Africa, with the final set to take place on July 14.
Clocks displaying the countdown to festivities will now be visible in Hublot’s London boutique, situated
at 14 New Bond Street in London, and at select match venues in the lead up to the start of the event. 

Hublot is the first Swiss watchmaker to associate itself with cricket, just as it was in football when in
2010 it became Official Timekeeper to the FIFA World Cup. The partnership with the International 
Cricket Council began with the 2015 Cricket World Cup, and in 2016 Hublot became the Official 
Timekeeper of the ICC World Twenty20, and the ICC Champions Trophy and the Women’s 
Cricket World Cup in 2017. The partnership continues with the ICC in 2019 as Official Timekeeper
once more of cricket’s most prestigious international competition. 
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Icon Podium

eccaniche Veloci is introducing a new version of the Icon collection: the
Podium at the Baselworld 2019. The watch has four distinctive carbon-fibre

dials. The lower two dials are skeletonised, allowing the technical details of the 
Manufacture calibre MV8802 – a movement designed in-house by Meccaniche Veloci
and capable of simultaneously handling four time zones – to be admired. The 
unmistakable 49-millimetre piston-shaped case comes in natural titanium for the 
Podium model.

Here is a collection with some great technical appeal, as well as exceptional detailing. 
The passion for watchmaking technology and the eternal inspiration of the world of 
engines combined with the certified 100% Swiss Made parts find a new expression in 
this collection.

With a 49 mm diameter, the proportion of the watch is just perfect. Diameter, 49mm. 
Besides the regular time telling functions, other functions include 4 independent 
time zones, instantaneous date and stop-seconds. A graceful black leather strap completes
the look. 

MECCANICHE VELOCI



I t is known as the largest watch fair in the world. It brings the varied
players of the watch industry under one roof. And yet, for the past

few years Baselworld has encountered some high-profile exits, 
complaints about it being too expensive to participate and changes 
in leadership. 

After a spate of changes, there has been a sense of stability and direction.
Michel Loris-Melikoff, the new director of Baselworld, supported by 
the Swiss Exhibitors' Committee, is determined to give the show a 
complete makeover in 2019. We look forward to many new things at 
the upcoming Baselworld fair. Yes, it is a time for reinvention and we 
are excited about it! 

In addition to the synchronisation of exhibition dates between the
world’s two largest watch fairs, which will come into operation in 2020
(SIHH from April 26th to 29th and Baselworld from April 30th to May
5th), other changes are on the agenda for the 2019 edition. This is 
indeed fresh proof that the Basel show is capable of entirely reinventing
itself. Baselworld is also geared to be more of an experience platform 
this year.

While we can’t wait to attend the biggest watch fair in the world, it is the
perfect time to take a peek at what is in store for watch lovers at the 
Baselworld this year. Right from bespoke luxury timepieces that will 
get you some really envious glances to accessible watches, which 
are classy and timeless nevertheless, to fashion-forward watches 
that simply exude style, there is something for every wrist at the fair!
Take a look at these watches for a start….and do remember there are
many more to come!

Baselworld Watch
Pre-Basel 2019 
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CARL F. BUCHERER 

MANERO FLYBACK RETRO GOLd

This is the latest addition to the Manero 
Flyback collection. Combining the elegance 
of Rose Gold with a retro charm and 
watchmaking technology, this vintage 
chronograph comes with a contemporary
twist. The black sunburst-finished dial pops
against the two silver-colored totalizator 
subdials. Black and red accents and a 
kudu-leather strap add a zing to the look! It 
is powered by the CFB 1970 calibre automatic
movement with 42 hours of power reserve,
which is beautifully decorated with intricate
circular grain finishing and Geneva stripes. 
All this can be admired through the sapphire
case-back. Unabashed retro charm meets 
sophisticated watchmaking technology. 

BVLGARI 

LVCEA SKELETON 

Two versions of a sublime piece….The 
highlight for both lies in the breathtakingly
beautiful openwork BVLGARI logo dial set
with diamonds. Fine materials, regal colours
and precious stones make a graceful 
symphony on the watch. One of the watches 
is set on a Tubogas bracelet, featuring a rose
gold bezel, pink cabochon-cut gemstone and 
diamond details. The other has brilliant deep
blue hues in a white gold case set with both
sapphires and diamonds around the bezel. A
deep blue leather band completes the piece.
The haute horlogerie and haute joaillerie 
skills of the Roman jeweller steal the show
once again!
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CHANEL 
BOYFRIENd TWEEd ART

The maison’s expertise in tweed is well known.
These skills now find expression on the watch.
The dial is a tweed-patterned Grand Feu
enamel, set inside a beige gold case and bezel.
The 18K beige gold crown is set with onyx
cabochon. With the blue satin strap, this
enticing edition is limited to 20 pieces. With a
refined design, strong lines and classy shape, 
in true Chanel style, the watch steers your
inner fashionista! 

FREDERIQUE CONSTANT 
HYBRId MANUFACTURE 

The Hybrid Manufacture has encapsulated 
a Classic Swiss look with the smartest 
functionality. Thanks to a beautiful case and
dial, the Hybrid adds style and elegance to any
wrist. This timeless appearance conceals a
highly functional mechanical calibre with great
connected functionalities, as one can expect
from latest generation smart watches. The 
Hybrid manufacture watch offers 3 main 
functions: A Swiss made manufacture 
automatic movement with hours, minutes,
date and 38-hour power reserve, a connected
module allowing different activities and a 
calibre analytics functionality that measures
rate, amplitude and beat error of the 
manufacture automatic movement. All the 
results are communicated to the Hybrid App
via Bluetooth and can be seen in the form of
graphics over time.This new version also
promises some great new dial animations!
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GUCCI 
VINTAGE WEB

Playful. Colourful. Strong. Vibrant. The 
Vintage Web features a distinct round 
resin case, a coordinating resin bangle, and a
transparent white mother of pearl dial. The
vivid geometric stripes add a modern touch to
the piece. One can see the iconic Gucci design
codes, such as the bee motif design engraved
on the 35mm case back. It is a watch that
clearly makes a strong style statement. If it’s
bold and beautiful…It is Gucci!

GRAND SEIKO
ELEGANCE COLLECTION 

A unique Japanese aesthetic truly stands out 
in the new Elegance Collection. With a new
in-house manual-winding calibre, the watch 
is slimmer and grander! The Calibre 9S63
powers the small seconds hand at 9 o clock
and the power reserve indicator at 3 o clock. It
has a power reserve of 72 hours and delivers an
accuracy rate of +5 to -3 seconds a day. 
The minute and power reserve indicator hands
are bent by hand to follow perfectly the domed
contour of the dial. This is a refined and 
timeless piece that exudes the aura of 
an heirloom! 

Is the fair all set to reinvent itself? We think so! We are confident
of the immense creativity of the watchmaking brands. However,
with a move towards making the experience of the fair more 
user-friendly and seamless for the brands as well as the visitors 
and the media, we are hopeful that this year will signal a change
in the game! 
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TIMEX GROUP LUXURY DIVISION 
A pact with CT Scuderia watches

imex Group Luxury Division announced an 
agreement for the development and distribution

of CT Scuderia watches. Designed by Italian 
watchmaker Enrico Margaritelli, CT Scuderia, founded
in 2013, is directly inspired by 1950s Italy and the café
racer lifestyle. The watches are a union of vintage sport
racing elements and superior Italian design. The watches
also use the finest materials, including Italian leathers,
as well as the same perforated leather used in luxury
sports cars that is made by hand in Switzerland. 

All watches are Swiss-made, 10ATM and boast sapphire
crystal dials, accompanied by the highest visibility 
LumiBright system. This is another addition to an 
already enviable list of brands. Timex Group Luxury 
Division, based in Switzerland, currently markets 
Versace, Salvatore Ferragamo and Versus Versace
watches across more than 65 countries worldwide in 
department stores, independent specialty retailers 
and single-brand boutiques, as well as on key digital 
e- commerce retail outlets. 

“Swiss-made timepieces paired with Italian design and 
a unique consumer target, CT Scuderia- Café Racer is 
a great opportunity to expand Timex Group Luxury 
Division outside the fashion world,” said Paolo Marai,
President and CEO of Timex Group Luxury Division. 

Enrico Margaritelli, Partner and CEO of CT Scuderia
said, “CT Scuderia is a brand that offers a retro-modern
collection of café racer instruments, from Swiss-made
timepieces to small leather goods, straps and helmets,
and is the perfect match for the elite world of café racing.
After some years of independent development, we are
now ready to partner with Timex Group Luxury 
Division, the future evolution of our brand”. 



GRAND SEIKO

G

The nature of time 

rand Seiko returns to Milan Design Week with the theme “THE NATURE OF TIME,” to 
be held from April 9 to April 14, 2019, at the Poldi Pezzoli Museum located near Via Monte

Napoleone, the street central to Milan’s high-end fashion scene. The exhibition will focus on Spring Drive
which marks its 20th anniversary this year. With its innovative mechanism, Spring Drive brings to life
the continuous flow of time shown with its signature glide motion seconds hand.

The Grand Seiko is the perfect canvas to express the theme of the nature of time. To be one with time 
and the environment has been an integral aspect of Japanese identity and sensibility. This idea and 
the pursuit to express the essence of time is central to Grand Seiko, and the word “nature” in its two
meanings, i.e., “essence” and “environment,” is reflected in its watchmaking and the exhibition. 

Teaming with Toshiki Kiriyama of TRUNK LTD., the producer of Grand Seiko’s exhibition for the 
second year in a row, are contemporary design studio “we+,” and computer graphics director Shingo
Abe. To weave in the theme as a tactile experience, the team paraphrased it as "Time Perception," and 
is reflected in the two works, “FLUX” and “movement.”
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The “FLUX” by we+ installation portrays the concept of continuous and gradual change over time. 
The installation uses a special liquid, which, when a soft light is reflected, allows its motion to be 
visible. The light gradually dissipates with time as it spreads across the liquid surface.

A palm-sized glass object is an embodiment of Spring Drive as a micro-cosmos, a crystallization of 
craftsmanship and Japanese sensibility, and the essence of time all within a single watch. The dome-like
object contains disassembled parts of a watch which mingle in soft glowing powder, as its luminescence
slowly fades with time. 

The “movement” by Shingo Abe is a nod to the concept of “perception of time” generated by the 
serenity of Spring Drive's glide motion is visually represented in computer graphic imagery, taking 
visitors on a small journey to a faraway place.

Another inherent “Seiko” touch is seen in the exhibition hall that envelops visitors in a soft cocoon-like
atmosphere. It is made possible by a “Koyori” washi paper, a delicate yet sturdy hand-made paper 
surrounding the corners of the hall allowing visitors to enjoy a uniquely Japanese sensibility and beauty.



V{ÉÑtÜw
ith Olivia Colman, Regina King and Mark Ronson wearing the Maison’s stunning Haute 
Joaillerie and Fine Watchmaking creations, Chopard is not only the ultimate red carpet 

jeweller but also the lucky jeweller of the Oscars.

Awarded for Best Actress in a Leading Role for her role in The Favourite, Olivia Colman chose to wear 
diamond earrings featuring diamonds set in white gold, a ring featuring an oval brilliant cut diamond 
totaling 10.34 carats and 3.74 carats of diamonds set in white gold, both from the Haute Joaillerie 
Collection, and a ring from the L’Heure du Diamant Collection featuring 2.34 carats of diamonds set in
white gold.

Awarded for Best Actress in a Supporting role for her role in If Beale Street Could Talk, actress Regina
King selected to wear earrings featuring 7.92 carats of pear shaped diamonds and 4.34 carats of diamonds
set in white gold, a ring featuring a 10.51-carat round brilliant-cut diamond and 1 carat of diamonds set in
white gold and a diamond bracelet featuring 53.43 carats of diamonds set in white gold, all from the Haute
Joaillerie Collection.

Awarded for Best Music (Original Song) for Shallow, Mark Ronson attended the 91st Academy Awards
wearing a L.U.C 1937 Classic timepiece in rose gold and cufflinks in rose gold featuring onyx.

Actress Michelle Yeoh chose to wear a pair of white gold earrings set with 8 carats of diamond briolettes and
two pear-shaped diamonds totalizing 18 carats as well as a white gold bracelet set with 47.37 carats of round
brilliant cut diamonds, both from the Haute Joaillerie Collection.

W
Lucky jeweller of the Oscars
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IWC Schaffhausen

WC Schaffhausen watches have been preferred by celebrities to give a voice to their style! Here are some glimpses of the manufacture’s creations
in the hall of fame!

Bradley Cooper, Henry Golding, Paul Rudd and Chris Evans wore IWC at the 91st Annual Academy Awards in Hollywood, California.

Bradley Cooper wore IWC Big Pilot’s Watch Single Piece (IW500923). This timepiece is being auctioned by Sotheby’s and IWC will donate its full
proceeds to the Antoine de Saint-Exupéry Youth Foundation. Henry Golding sported IWC Portugieser Automatic (IW500703), Paul Rudd wore IWC
Portugieser Automatic (IW500710) and Chris Evans wore the Portugieser Chronograph (IW371482).

IWC Schaffhausen ruled the red carpet!

I
On the red carpet 
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he El Primero 50th anniversary year deservedly celebrates the legendary calibre that is known as a
gamechanger. Zenith has planned a series of events to mark this wonderful milestone. On January 25th 2019,

Milan was the first stop in a series of 12 exclusive El Primero 50th anniversary dinners hosted by Zenith over the 
next year in celebration of the half-century of avant-garde and precision represented by the legendary El Primero 
high-frequency chronograph. 

The city was a natural choice for the kick-off, as Italy was the first country to receive the El Primero in 1969. Part of a tour entitled “Le Grenier Club”
and characterised by their exclusive atmosphere and select, unexpected locations – such as art galleries and exceptional private properties – in 12 of the
world’s greatest cities, the dinners will take place at a rate of one a month symbolising the 12 months of the El Primero 50th anniversary year.

In another nod to the significant number 50, each dinner will host just fifty guests including retailers, friends of the brand, final customers, collectors,
press, and influencers, who will be treated to a number of surprises.

On each occasion, in tribute to the original El Primero, Zenith will present an anniversary set containing three chronographs with emblematic tricolour
counters. While the El Primero movement has constantly evolved since its invention, inspiring new creations to the point of becoming an archetypal
model prized by connoisseurs, until today, Zenith had never yet offered a reissue faithful to the original model. This has now been done, since the 
anniversary set, in a 50-piece limited edition, includes in its first compartment a perfect reiteration of the 1969 El Primero chronograph; a Chronomaster
El Primero with optimised movement; and a Defy El Primero 21 accurate to the nearest 1/100th of a second. It also features a deliberately empty 
cushion destined to welcome Zenith’s next feats in the field of extreme high frequency. 

The other tribute sees the El Primero through the eyes of 21st century photography students. Guests at the dinners will be exposed to an exceptional
exploration of the world of Zenith created by a class of undergraduate photography students at the University of Art and Design Lausanne (ECAL).
Guided by fashion photographer and teacher Philippe Jarrigeon, the students worked inside the Le Locle Manufacture and in ECAL’s Lausanne 

ZENITH 

T
El Primero 50th anniversary celebrations
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studios to create visuals of 12 images that represent the 12 hours on a dial, the 12 months of the year, and the 12 stages of an exhibition bearing witness
to the characteristic richness of Zenith, while breathing new life into the iconic "El Primero" movement.

Last but not least, guests will also have the privilege of being treated to an exhibition of a set of historical El Primero models presented by decade: from
the 1969 birth of the first high-frequency automatic chronograph to offer 1/10th second precision, to the 2017 introduction of the El Primero 21 
delivering 1/100th of a second accuracy, both of which changed the history of Zenith… and of watchmaking itself.

Indeed, there is no better way to mark the milestone! 
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SUNIL KARER
EDITOR

By the time you hold this issue in your hands, our team will be at the Baselworld fair in
Basel, Switzerland, reveling in the multitude of innovative creations in the watch world.
I recall the mood of the fair last year, and it amazes me to see how things have taken a
complete turn. Amidst a lot of uncertainty due to high-profile exits, Baselworld seems to
have a revamped version in store for the visitors this year. It promises more user 
interaction and more visitor and brand friendliness. We are excited about the changes in
the fair that has been an integral showcase for the watch industry for more than a hundred
years now.  While we will be back with a curated selection of watches, we do have some
pre-Basel novelties for you in this issue. 

We began this year with the SIHH Fair in Geneva. Do read our report of the fascinating
timepieces that we encountered at the fair. This issue is also packed with new watch 
releases that are sure to be of interest to you, as well as watch events that have taken place
all over the globe. 

It is also heartening to see that the watch market in India is bustling again. We see newer
brands entering via different distribution channels. Some of them are partnering with key
distributors and partners in the country. Some choose to go the boutique route by 
opening their unique points-of-sales. But what ties all this together is a singular hope and
faith in the potential of the market itself. 

Yes, India is on the list for many International brands who see budding potential and
growth here. We are also approaching the elections soon and the next couple of months
and thereafter are crucial to the country. These decisions will also impact the 
performance of the industry in direct and indirect ways. 

We do hope you enjoy reading this issue. We will soon be back with our Baselworld 
special and keep you updated on the watch world! 

Happy reading! 

EDITORIAL

WATCH MARKET REVIEW
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