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TITAN
The Bold Type
Beautiful, bold and bride are perhaps the most buzzing words that one would use when describing popular
actress Alia Bhatt. Coincidently, these characteristics also describe Titan Raga’s newest range of watches that
is a symbol of expression for young Indian girls. The brand launches its latest TVC campaign called Boldly
Beautiful with Alia as its brand ambassador.
The onboarding of the young and vibrant actor showcases the association of the brand with contemporary
conversations around gender and celebrates women who embrace their authentic and highest selves. The
campaign, conceptualized in partnership with Ogilvy, is a reflection of young Indian women who aspire to
break the societal barriers of inhibitions around self-expression and desires. With Alia in her naturally upbeat
and youthful spirit, the film normalizes spontaneity in typical familial conversations.
The newly-wedded actor is seen as a bride-to-be who is expressing herself uninhibitedly in tune with her own
raga amidst a typical wedding set-up. Through a light-hearted concept, Boldly Beautiful encourages
consumers to be themselves unapologetically, and establishes Raga as the perfect accessory for these
expressions.
Commenting on her association with the brand Alia says, “I am absolutely thrilled about associating with Titan
Raga and look forward to working with this iconic brand. The new campaign seeds in a deeper connect
through designs that are beautifully expressive and contemporary. I hope to inspire authentic and bold stories
of young Indian women with Titan Raga.”

WATCH MARKET REVIEW

JUNE 2022

CONTENTS

Dear Friends,

timepiece.

What makes a watch valuable? It is the
sophisticated finish, the impressive
watchmaking artistry or is it something
else? As the world moves towards a more
sustainable and green future watch lovers
are looking for models that help conserve
the environment. It is due to this high
demand that a number of sustainable
models have cropped up, making the watch
industry more conscious of our planet
Earth. This issue explores such options that
not only help in sustainability but also
recycles waste materials, uses solar power
and other natural elements to power the

Glamorous and bold actress Alia Bhatt graces the cover of this month’s
issue as she is set to represent Titan Raga as its brand ambassador. With
an aim to break societal barriers and give each women a chance to express
herself, Titan Raga launches its latest TVC campaign.
With summer around the corner the appearance of summer watches has
taken the world of watches by storm. From luxury watches to the more
affordable category, check out the freshest and most colourful options for
your watch wardrobe!
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WATCH TREND

ANNE KLEIN
Sustainability Meets Style

Did you know that over 8 million tons of plastic waste is discarded into the ocean each year? Scientists
predict that by 2050, there will be more plastic in oceans than fish! Since the ocean is home to so many
type of marine species, it is imperative that we attempt to converse their habitat and in turn save our
planet Earth.
OceanWorks, a trailblazing leader in removal of ocean plastic waste worldwide, has teamed up with
watchmaker Anne Klein to create Anne Klein Considered Ocean Plastics Collection which recycles ocean
plastics into beautiful timepieces. The collection comprises of two variants: bracelets watches as well as
strap watches.
“Our contribution to keeping plastic out of the ocean resonates with us and our customers. We are
committed to expanding the use of recycled ocean plastics to additional Anne Klein products,” states
Effy Zinkin, Chief Operating Officer at WHP Global, owners of the Anne Klein brand.
“Every product featuring the Oceanworks Guaranteed logo includes reclaimed materials sourced in
alignment with the principles of quality, authenticity and transparency,” comments Philip Finnance,
Oceanworks.
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TITAN
An Ode To The Seas
Since the beginning of time, the deep sea has generated mixed feelings in most humans. Some consider
the ocean a symbol of great stability and calmness while some regard it as a highly mysterious body that
is very unpredictable. No matter what side you lean on, this much is certain that the sea is a metaphor of
life. Only those with adventure in their veins and passion in their hearts will explore the depths of the vast
sea and Titan’s Maritime Series is your loyal companion on this journey.
The Titan Maritime II collection includes four different cases with distinct features and nuances. These
cases draw inspiration from different aspects of the ocean; be it the mighty waves, ships that sail through
choppy waters, their propellers and even engine order telegraphs. The watches in this collection are all
water resistant and consist of a good mix of automatic as well as mechanical watches.
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These timepieces, with a labyrinth of detailed design elements, are an ode to adventurous seafarers.
Some watches represent the resplendent streamlined bow of ships, where the dial is accentuated with an
interplay of discs that evoke dynamism and power. The magnificence of engine order telegraph finds
distinct expression in some watches. Each timepiece is an exquisite marvel enhancing the character of
the wearer’s personality with its celebration of intricate craftsmanship complete with deep ocean blue
plating adding rich character and style quotient to the collection.
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WEDDING BELLS
Classic Companions

Since weddings mark a special time in one’s life, what better
than a special watch to mark this once in a lifetime day? Not
only do watches make an unmistakable style statement on
your big day, but they are also a great option when it comes
to gifting. It’s the perfect accessory to elevate your wedding
ensemble making you shine as bright as a star. Be it men or
women, a watch can be as understated or as lavish as you
wish, thus making it an integral part of your overall look. Here
are a few options that you can consider while planning your
wedding looks.
Tommy Hilfiger Men: This all gold watch is a great option for
men as it gives a subtle glimmer to a formal outfit. Complete
with the day and date complication, the watch also features
a dark blue bezel which adds a pop of colour to your look.
Tommy Hilfiger Women: Indian weddings are characterized
by glamour and bling and Tommy Hilfiger’s women’s watch
consists of exactly that. An all gold timepiece, the bezel is set
with diamonds that sparkle with your every move. No matter
what the colour, pattern of style of your outfit, this watch is
the perfect accessory!
Anne Klein: Emeralds are one of the most sought after
coloured stones when it comes to jewellery. So imagine the
grandeur and elegance this emerald coloured Anne Klein
watch exudes when you flaunt it on your wrist. This piece
can be a great addition to your wedding trousseau as well.
Coach: For those who gravitate towards minimalist designs,
this Coach timepiece is the definition of minimal. A modern
piece centered with a dazzling mother of pearl dial, the
watch features a stunning rose gold toned bracelet. The dial
is complete with shimmering crystal markings that add an
understated glamour to this elegant watch.
Kenneth Cole
Let the world know that you’re taken with this unique his and
her timepieces by Kenneth Cole. The pair complete with Ion
plated chocolate brown finishing can be the best way to twin
with your partner!
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SUMMER WATCHES
Colour Pop
Think summer and you are instantly reminded of blooming flowers, sunny
days and afternoons spent lazing in a pool. Summer is synonymous with slow
living, euphoric colours and high temperatures. However it is not only the
weather that gets temperatures rising. This curated lot of summer watches
will be your perfect summer pick that will elevate your basic look and give it a
touch of glamour.

GUESS
Euphoria

Oris’ ProPilot X Callibre 400 is also known
as the Joy Machine as it brings joy no
matter which angle you view it from. An
evergreen automatic model, the ProPilot is
sure to add substance and joy to your watch
wardrobe. The watch features a 39 mm
titanium case forged from sand blasted
metal giving it taut, angular lines that are
inspired from aviation flight paths. The bezel
is reminiscent of the ProPilot which sits atop
a muscular sculpted titanium bracelet. The
oversized crown is also titanium, and
flanked by protectors. The watch is a fresh
and expressive piece available in three
colours: gray, blue and salmon.

TITAN
Smart PRO
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Escape into the enchanting aesthetics of
this pink and purple timepiece that spells
summer. Visionary iridescent plating tones
in a new softer finish remain as a key
design feature accompanied by rose gold
accents highlighting the pink tones in this
ultra-feminine watch. The timepiece also
includes soft pink multi-functional dials
along with whimsical elements such as
stoned out cases and an array of playful
pastel silicone straps.

ORIS
ProPilot X Calibre 400

It is said that we don’t inherit the planet from
our ancestors; rather we borrow it from our
children. So to ensure that Earth remains in
the best shape for our children, Titan
launches Titan Solar to stay closer to the
environment and reduce carbon footprint.
Powered by in-house solar movement, this
range comprises of three stylish timepieces
which make use of eco-friendly and recycled
materials such as vegan leathers made
from coconut and cactus for the strap
along with recycled brass for the case.
This finely crafted collection embodies
sleek black-coloured dials with beautiful
indices and skeletal hands in rose gold
accents that lend it a stylish appeal.
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SUMMER WATCHES
Colour Pop
When it comes to luxury watches, you will be surprised by the amount of
dedication, precision and innovation that goes into making a single new
model. It is perhaps for this reason then that a watch is an heirloom that is
passed down through generations. Precious metals, superlative movements
and ground breaking technology are all key components of a luxury watch
making them one of the most coveted possessions

ROLEX

Oyster Perpetual Day-Date 40

Known for its superlative watchmaking
expertise, TAG Heuer launches an exciting new
generation of its Connected Watch, which
feature the signature design codes of the brand.
Both models highlight one unique aspect of the
Connected Identity thus making it a valuable
addition to your watch wardrobe. The larger
45mm model features a strikingly redesigned
sporty look while the smaller 42mm model
offers a slimline look that adds to the charm of
the wearer. Both models can be fitted with either
leather, steel or rubber straps depending upon
the wearer’s preference and style. The watch
face lights up with futuristic graphics and
animated designs that depict the effect of
time elapsing.

HUBLOT

BIG BANG UNICO SUMMER PURPLE

A cornerstone of Rolex’s aesthetic heritage, the
Oyster Perpetual Day-Date 40 is iconic thanks to
its ice blue dial and the fact that it is made out of
18ct pure gold. In order to offer its consumers
an even more valuable model, the brand is
releasing the same timepiece in 950 platinum as
well. It uses an innovative new manufacturing
process to create a fluted bezel producing the
perfect shape and sparkling surfaces- a
technical feat that the brand was able to realize
due to its outstanding expertise. The watch is
fitted with calibre 3255, a movement at the
forefront of watchmaking technology, enabling
it to display the hours, minutes, seconds, day
and date.

PANERAI

Submersible QuarantaQuattro eSteel™

Fashionistas around the world agree: bold,
bright colours are back this season! This fresh,
colourful approach has inspired Hublot‘s new
“Summer in the City” campaign as well as a
new Summer edition of the iconic Big Bang
Unico, which now has an all-purple look! Its
42-mm case is cut from aluminium, a modern,
lightweight material. This anodised,
satin-finished and polished case is made using
a process which guarantees impeccable
durability and offers remarkable protection from
scratches and impacts. Beating at the heart of
the Big Bang Unico Summer is the HUB1280
manufacture calibre, a chronograph movement
whose column wheel is visible through the dial.
It has a power reserve of 72 hours.
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“GRAND SEIKO IS HERE TO STAY”
Niladri Mazumdar, the President and COO of Seiko Watch India at Watches & Wonders 2022 for the
first time...
For the first time, Grand Seiko was at Watches & Wonders, and rest assured, they left a lasting impression.
We spoke with Niladri Mazumdar, the president and COO of Seiko Watch India Pvt Ltd. at Watches &
Wonders 2022 in Geneva, who is ever-so elated to be there. Taking us through the brand’s experience and
future plans, he, along with marketing head Rajesh Patel discuss the Maison’s global standing and how it
has established itself among its competitors, especially Rolex. At the outset, he affirms, “Grand Seiko is
privileged to be part of this entire group of luxury watchmakers across the world which are being
showcased at Watches & Wonders. This is, of course, our first year of this event and it’s been really good.”
Basking in global glory
Grand Seiko has a history spanning 60 years, but its global
dominance is only 12 years young. Still, their growth over the
decade has been nothing but surprising—and rather
inspiring—to Mazumder. He exclaims, “This level of success
was unprecedented. We are very happy with the response by
consumers and viewers, whether it’s internationally or in India.”
In fact, during Covid-19, the brand was able to keep their head
above water as, even though “a lot of people couldn’t travel”,
they continued to buy luxury watches in their home country. He
adds, “We’ve created a lot of aspirational value for this brand,
and watch connoisseurs swear by it.”
For the most part, Mazumder credits the Grand Seiko’s
success to its customers. He divulges, “[They] teach us about
the nuances of a variety of our models, which amazes us.
They are so knowledgeable. They know everything about
the product. They’re passionate about it.” He believes that
the watchmaker has reached this stage because of their
passionate fans across the world.
On comparison with Rolex
He knows this grand following has resulted in the brand’s
success; after all, the testimony is online, open for all to see.
“I keep telling my retailers and whoever asked me about
Grand Seiko saying, do not take my spiel on this. Just go out
and type some two or three words like Grand Seiko
comparison and check out the YouTube videos. You’ll find
1,000 videos comparing us to just one more brand, which is
Rolex,” he notes. For him, this is an honour given Rolex’s
popularity and long history.
While browsing articles online, he found some that compared
Grand Seiko’s diver’s watch to the Rolex Submariner. While the
former is priced at US$ 11,600, the latter costs US$ 10,800.
Mazumder confides, “That gives you an idea how confident we
are about our product. They have compared it with the Rolex,
the new Omega Seamaster and the like.” That shows you
where Grand Seiko is positioned.
Catering to the Indian consumer
Currently, Grand Seiko watches are sold from the maison’s
boutiques and seven multi-brand outlets, mainly belonging
to the Ethos Summit stores. He expounds, “We have Kamal
Watch in Hyderabad, we have City Pandora in Pune. And, of
course, we have our Grand Seiko Watch boutiques. Other than
that, every luxury retailer wants to have Grand Seiko in their
portfolio, which is a change from the past.”
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That said, Mazumder admits that Grand Seiko is still not
huge in India, even though they are expanding quickly. Of
their existing markets, China and the U.S. are some of the
biggest. In fact, he tells us, “In Europe and the U.S., we had
to start different companies because the volume had
become so big.” Selling Grand Seiko demands different
kinds of sensibilities, he admits. “You can’t have everything
for everyone. And when you’re not everything for everyone,
for luxury, then you need that luxury mentality to sell. You
have to be living that life. You have to be appreciating the
best in all products. You have to understand the finesse of
these products, what makes them so distinct and why do
they command such great prices and why are consumers
willing to pay for them for that matter?” he details. And to
achieve that, they have a team in India who has shown
positive results.
What sets Grand Seiko apart
Grand Seiko is all about embodying Japanese sentiments,
be it aesthetics, technology, art or culture. Though Europe
has been a harbinger in the watch world; with Grand Seiko,
Japan has cemented its space in the luxury watch world,
claims Mazumder.
As for production, he confesses, “I cannot give you the
numbers, but suffice it to say that we can’t keep up.” In fact,
there is already a production demand and supply difference,
something he experienced personally. He points to the
White Birch timepiece on his wrist, winner of Grand Prix
d’Horlogerie de Genève’s (GPHG) men’s watch of the year in
2021. “This is the White Birch, which was the best watch at
the GPHG last year in November, which is basically the
Oscars of the watch industry.” Despite being the company’s
president, Mazumder only got his hands on this timepiece in
the third round. “I kept saying please give me the watch,
please. He (Rajesh Patel, the marketing head) said no, I
already have consumers who booked this watch, they come
first. You don’t get it.” And so, he sheepishly put his name
down as a customer and got the watch in the third round.
Evidently, Grand Seiko makes no bias when it comes to the
sale of their watches.
The new consumer’s guide to Grand Seiko
As the average watch aficionado, what should your first
Grand Seiko be? Rajesh Patel, marketing head at Seiko,
affirms, “It has to be the Spring Drive.” Exclusive to Grand
Seiko, it is sure to become a prized possession in your
collection. He encourages you to buy it “simply for the
fascination and marvel of the movement, the way it is
designed and the accuracy of the spring drive watch”.

Plus, he shares, “Spring Drive today is affordable, being
priced at INR 4,50,000 and going up till 30 lakhs currently in
our Indian portfolio.” And their second renowned calibre, the
hi-beat mechanical, starts at INR 3,90,000 and goes up to
INR 24,50,000.
Plans of expanding in India
Patel shares, “One of our key brand-building aspects is
creating two statement boutiques for Grand Seiko. We’re
looking at the two biggest cities in India, which are
Bombay and Delhi.” And they are aiming for the most
iconic locations. However, it’s not so simple. Though they
are ready to start a boutique, finding a right location has
been challenging. “Unless I get the best location, I’m not
going to go for it,” claims Mazumder. He credits that to the
fact that Grand Seiko’s boutiques around the world are
located in some of the most renowned locations: Rodeo
Drive in Los Angeles, Knightsbridge in London, Victoria
Harbor in Sydney and so on. He divulges, “Sadly, we don’t
have a Rodeo Drive in Mumbai. And so, we will have to
create our own Rodeo Drive!”
Patel affirms that the brand is ready to expand and create
these boutiques. It’s not only what the consumers want, but
also Mazumder’s goal; after all, that’s his path to securing
the Kodo tourbillon timepiece—priced at INR 3.5 crores—for
himself and the Indian audience.
A peak at Mazumder’s personal favourite: the
Diver’s watch
A part of the watchmaker’s Evolution 9 collection, the 200 m
titanium diver’s watch inspired by Japan’s Black Stream is
Mazumder’s top pick from Grand Seiko’s Watches &
Wonders 2022 releases. “The dial is inspired by the ripples
or the current waves in the Japan sea at night,” he says. He
points out that this timepiece has been compared with the
Black Rolex submariner, Blancpain Fifty Fathoms and
Omega Seamaster Planet Ocean Ultra Deep. As for whether
this timepiece will sell at a premium, they can’t say. After all,
premium does not equal luxury anymore. It’s all about the
demand. Speaking of demand, for avid fans, Mazumder
reveals that there will be a second edition of the famous
Seiko 5 Brian May collection coming out soon, priced at
INR 60,000. So, keep your eyes peeled.
Finally, Mazumder admits, “If the world is comparing us with
one of the best brands in the world, I think Grand Seiko is
here to stay. Whether it is at Watches & Wonders, whether it
is worldwide, whether it is India, and we’ll take it that way.”
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LOUIS ERARD
It Takes Two To Tango
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In a year filled with two’s, it’s not surprising that Swiss mechanical
watch maison Louis Erard in collaboration with Alain Silberstein
launches two new timepieces that will be a delightful addition to your
watch wardrobe. Louis Erard was looking for his future while Alain
Silberstein was looking for his present when the two destinies were
united and gave birth to the beginning of a new saga.
Both watches feature a white dial and a light grey strap which are
similar to the exterior elements of the 2021 triptych version. A case
composed of a tubular container in microblasted grade 2 titanium
and transparent caseback, fixed on a vertical sidebar called
“brancard” in polished grade 5 titanium and flanked by a signature
conical crown stamped with the Louis Erard symbol. The strap is
made of special nylon, breathable, ergonomic and adjustable for
perfect wearing comfort.
The Le Régulateur Louis Erard x Alain Silberstein Blanc and La
Semaine Louis Erard x Alain Silberstein Blanche will be available
in 178 pieces a number whose meaning is reinforced from
collaboration to collaboration: together we are stronger. A special
diptych box set of fifty six watches in total are up for grabs that is
sure to wow any kind of watch enthusiast.
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HIRSCH
Take your pick
A watch strap says a lot about its wearer as it gives a
glimpse into the unique characteristics of each individual.
To showcase the varied personalities of each individual,
Hirsch has introduced a number of options to dress up
your Apple watch!
First up is the cool blue tones of a calf skin leather strap
that is wonderfully supple to the touch. The highly durable
core, made of petrol-coloured HIRSCH Premium
Caoutchouc ensures excellent sturdiness and superb
wearing comfort. This sensual strap is another variant of
the brand’s feminine product line LINDSEY.
Nature lovers can flaunt their love for nature by attaching
Hirsch’s innovative leaf bracelet to their Apple Watch. The
strap is made from leaves thanks to a unique multi-layer
process specially developed by the brand thereby making
each strap unique. Thanks to the performance core, the
bracelet is not only animal-free and particularly appealing
in design, but also extremely robust and therefore ideally
suited for all sporting activities. It is available in shades of
green, brown, blue and black to suit any preference the
wearer might have!

VICTORINOX
Swiss Army Knives Get A New Home

The iconic Swiss army knife manufacturer Victorinox travels from the
snowy Alps of Switzerland to the hustle bustle of Mumbai as it opens its
first store in the city. From April onwards, patrons will be able to touch
and feel a range of products offered by luxury brand Victorinox such as
Swiss Army Knives to kitchen knives, watches, travel gear, and
perfumes.
After the opening of stores in Vienna, Prague, and Lyon in 2020, 2021
and 2022 respectively, Mumbai was on the agenda for April 2022. The
store is located in the heart of Mumbai city at luxury shopping mall
Palladium. The store offers a long facade in two directions with one
inviting entrance, while the broad Victorinox product range is presented
across clearly arranged seventy-nine square meters.
In addition to a wide range of models and colors, Swiss Army Knives
can be personalized with regard to configuration and an engravement of
choice. Another highlight is the Cadet Swiss Spirit Limited Edition 2022,
that is essentially Switzerland To Go in a knife. It captures the beauty of
Switzerland, inspired by beautiful places and their famous sights. These
will be exclusively available for connoisseurs at the newly launched
Mumbai store.
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OMEGA
Game on!

Omega’s association with the game of golf is natural as
they both exhibit some distinct similarities. Both require
an eye for detail and precision and both invite prestige and
sophistication in their respective domains. Golf is a sport
where every small detail and adjustment matters, and
where each player must take their time to carefully
consider every move. It’s a spirit that wonderfully reflects
the highly accurate timepieces that OMEGA has been
making since its inception.
The watchmaker has been a title sponsor of numerous
golfing events across the globe like the OMEGA Masters in
Crans-Montana, Switzerland. This tournament is the
oldest on the European continent and is one of the leading
events on the Swiss sporting calendar. Omega has also
found a shared love for golf in Dubai, where the brand is a
proud title sponsor of two prestigious events, including the
OMEGA Dubai Desert Classic and the OMEGA Dubai
Moonlight Classic,
Since 1932, the brand has served as the Official

Timekeeper of the Olympic Games 29 times. Omega’s role
has included the invention and launch of numerous
breakthrough timekeeping technology that athletes,
judges, and spectators rely on today, in addition to timing
every second of the action. So it was a matter of time
before these two varied entities team up to create the
most elegant association.
The commitment to accuracy and discipline was on
display when Omega conducted a golfing event in
Bangalore in association with premium car manufacturer
Mercedes Benz. Over a 100 special guests competed with
each other in a round of golf at JW Marriott Bengaluru
Prestige Golf Shire Resort and Spa. The winners from this
qualifier round will compete against each other in the
Mercedes Trophy which will take place in June in Pune.
An association like this a treat for not only golf lovers
but also watch aficionados as it brings together like
minded individuals and encourages the spirit of
healthy competition.
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