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WATCH MARKET REVIEW

Dear friends,
The monsoon is upon us. Indeed, we have been waiting for it since long. It comes as
a blessing to our primarily agrarian society in the Rural areas, who are still dependent
on rains for sustenance. In the past as well, we have observed that good monsoons
always propel the entire economy forward. Well, our cover story is an ode to the
monsoon. Rainy days may be dark and seem dreary, but there is nothing that a little
pop of colour can’t do, as you will read in our feature.
This is an issue packed with a lot of information. You will read about our visit to the
Frederique Constant Manufacture at Plan-les-Ouates. The Swiss Manufacture has been
an agile brand that has very successfully balanced Swiss heritage of watchmaking with
the futuristic directions of the industry. They make watches in the pure Swiss tradition.
But, these are very accessible pieces and oﬀer great value for money. Furthermore, the
brand has made significant inroads in the smart watch arena, coming up with a watch
crafted in pure tradition but equipped with the latest smart technology. We were
happy to see that they are expanding their manufacturing facility. Read more about it
in our report.
This issue also has many snippets from Baselworld. We do know that it has been a
challenging year for the fair. As our report will show you, we did have quite a few new
changes implemented this year and it looks like the fair is set to implement more positive
changes in the years to come and live up to its reputation of the most important watch
fair for the world horological industry.
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The Union Budget has been presented this year, and it seems to be futuristic and sound.
We can hope that with the proposed push to encourage more seamless digital payments,
our industry can also benefit from the streamlining. We are all set to enter the festive
season, and this is almost always a very busy and bustling time for the watch world.
So, watch this space for more, and I hope you enjoy reading this info-packed edition!

SUNIL KARER
EDITOR

EDITORIAL

Page 7

06  Watch Market Review  July 2019

Page 8

10

14

16

44
50
52

Page 10

CONTENTS
BRAND STORY

32

TALK OF THE TOWN

38

34

10

TITAN

14
16
22

FOSSIL
BASELWORLD 2019 REPORT
BASELWORLD - A CHAT WITH
MICHEL LORIS-MELIKOFF
CASIO - HIROSHI NAKAMURA ON
BASELWORLD AND BEYOND
CITIZEN - NORIO TAKEUCHI,
MANAGING DIRECTOR, CITIZEN WATCH CO.
CITIZEN - TADAHIRO SUZUKI, DIRECTOR,
CITIZEN WATCHES INDIA
AN EXCLUSIVE INTERVIEW WITH ALEX HIBBERT,
WORLD RECORD-HOLDING POLAR TRAVELER
AND FRIEND OF LUMINOX

24
26
28
30

44
46
50
52
54
58
60
62
66
68
76

IN CONVERSATION WITH GUIDO TERRENI,
MANAGING DIRECTOR, BULGARI
INTERVIEW WITH DANIEL SCHLUEP,
CEO OF TITONI LTD.
CARL F. BUCHERER - SASCHA MOERI ON
TRAVERSING THE GLOBAL WATCH MARKET
FREDERIQUE CONSTANT - CRUISING INTO
THE FUTURE
SONAM CLOCK LIMITED
FASTRACK
CASIO - TIGER SHROFF AS THE G-SHOCK
INDIA BRAND AMBASSADOR
SKAGEN
TIMEX WATCHES
JAIPUR WATCH COMPANY
SWATCH
GPHG
LVMH
FREDERIQUE CONSTANT - XLRI BANGALORE
ALUMNI MEET

08  Watch Market Review  July 2019

Chief Editor & Managing Director
Sunil Karer
Associate Director & Feature Writer
Karishma S. Karer
Business Development & Marketing
Karan Karer
Editorial
Dhanishta Shah
Nicole Fernandes
Kiran Shroff

Subscribe Now !
Indian Subscription by Post Rs. 800/-

Indian Subscription by Courier Rs. 1,500/Single Copy by Air US $ 50

Design, Visualisation & Co-ordination
Mary Godinho
Subscription
Dayanand Chavan
Press Photographer
Deepak Kamdar
Online Partner
Taurean Venture

ON THE COVER
TITAN - XYLYS
HEAD OFFICE

Watch Market Review
Unit No. 2, Apna Ghar Building,
Ground Floor, Shahid Bhagat Singh Road,
Colaba, Mumbai - 400 005 India.
(+91) 22-2204 2347 / 2281 1720 / 21
info@watchmarketreview.com
www.watchmarketreview.com

Disclaimer : All rights are reserved worldwide.
Reproduction in any form, without prior permission
of the publisher is strictly prohibited.

Page 11

HL VAGABONDE 02
in-house calibre

www.hautlence.com

Page 12

TITAN
Romancing the rains

M

onsoons are perhaps the most
coveted of all seasons! There is
something mystical about the rains. And yes, in
terms of fashion and style, there is a definite
move towards comfortable and rain-friendly accessories and pieces that really amp up your
style.
Monsoon times…
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Well, is this not the best season to flash some really nice colourful and rugged pieces? The season is the best time to go oﬀ-roading and
indulge in outdoor activities that appear more
appealing in wet weather! For this, a good
sporty watch is a must.
We must mention the Titan Octane blue
Chronograph watch that somehow brings out
the outdoor spirit in the best manner! This is a
part of the Sporty Collection. But we like this
piece specifically because of the colour combination and really sporty functionality. The
brown strap echoes the rugged mountains, the
navy-blue dial is reminiscent of the deep skies
while the flashes of orange on the dial just add to
the sporty touch. With the highly functional
Chronograph, one of the handiest complications, we’re sure this is the best pick on a day of
rainy adventures!
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That special whiﬀ
And while we set oﬀ with a cool timepiece on the wrist, how can we forget that perfect whiﬀ of fragrance? We all know about the Skinn Perfume. Now if that blue on the bottle doesn’t evoke the monsoon for
you…you’re clearly missing something!
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Amalfi Bleu from the house of Skinn by Titan Fragrances is inspired by
the azure waters of the Amalfi Coast and crafted by the master perfumers
in France. It comes in two variants for men and women- Amalfi Bleu
Pour Homme, Amalfi Bleu Pour Femme. The breezy, lavender, citrus
flavours in Amalfi Bleu Pour Homme and Mandarin, Green Apple
flavours in Amalfi Bleu Pour Femme are just the right fragrances for
these showers.
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Fastrack …..more than fitness
Fastrack Reflex Wav is the wearable that will
take care of your fitness this season. Do it all
with a twist of the wrist, from getting weather
updates to setting the right mood by playing
your favourite monsoon playlist to taking selfies
in the rains. This is a monsoon friendly smart
band with a water resistance of 67 IP.
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Sonata- Splash of colour
Sonata's Tic Tac Toe and Colour pop collection
are really quirky watches. These have plastic
straps and are available in a range of colours
with colourful dials complemented by colourful
minute and hour hands. The watches have 30m
water resistance. Moreover, these are very reasonably priced. They will be great style-companions during the rains.
Grey weather can be a great canvas to showcase
some truly fun style! With these new creations
from Titan, you will be sure to add a muchneeded spunk to your monsoon-style!
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P A Time Industries ( Maxima Watches)
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FOSSIL
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Sporty wearables

T

he newest addition to Fossil’s wearables collection comes
just at the right time. The Fossil Sport Smartwatch is based
on the latest Qualcomm Snapdragon Wear™ 3100 platform and
the newly redesigned Wear OS by Google. Well, this indicates some
really exciting tech-features and updates.
As we know, battery life is one of the major concerns for any gadget,
and a wearable is no exception. The Snapdragon Wear 3100 Platform
is helpful since it enables customers to achieve more than a day’s
worth of battery life in the full
smartwatch experience, and oﬀers
a new battery saving mode that adds
an additional two days of telling
time. The Wear OS by Google
Redesign has also evolved to oﬀer
value edition. The new design
simplifies and improves the overall
experience. With a quick swipe, users
can now access their information
faster, receive proactive help from
the Google Assistant and get smarter
health coaching from Google Fit.

Fossil Sport oﬀers six colourways, two case sizes (41 and 43 mm
respectively), and endless strap options. The new nylon and aluminium
case makes this the lightest smartwatch to date and sits alongside 28
new silicone straps to give the wearer endless colourful combinations.
The all new Fossil Sport lives up to its reputation of being the ideal
companion for all health and activity enthusiasts! It is a piece that
touches the sweet-spot between fashion and technology!
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So, what are the new features in a
snapshot? There is the extended
battery life, a new battery saving mode, enhanced ambient mode,
integrated heart rate and GPS capabilities. Additionally, with integrated
sensor processing, heart rate, optimized connectivity and GPS
capabilities on the platform, the Fossil Sport brings a rich set of
features to its consumers. Rapid charging allows the smartwatch to
be almost completely charged within an hour, helping power users
fromday to night. All watches will also come with new applications
auto-installed, including leading streaming music service, Spotify and
peace of mind and safety app, Noonlight. The added functions will give
users a 360-holistic way to track all parts of their lives.

BASELWORLD
Watching the future

T

he largest watch fair in the world

is over 100 years old. Indeed, Baselworld
has been bringing varied players of the
watch industry under one roof. However,
2019 was a special year. All eyes were
on the promised ‘makeover’ of the fair,
that followed some unpleasant surprises in
2018, when a big exhibitor opted out of
the fair and there were changes in the
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management.

Director Michel Loris-Melikoff had a
tough task ahead. He promised a
complete makeover in 2019. In addition
to
Loris-Melikoff,
Hans-Kristian
Hoejsgaard, CEO ad interim of the
MCH Group, Federal President Ueli
Maurer, Eva Herzog, Member of the
Basel City Government and members
of the cantonal governments took part
in the symbolic cutting of the blue ribbon
to flag off the show.

As the show opened with the ribbon cutting
ceremony, with the Alphorn tones of
Swiss musician Eliana Burki in the
background, there was a feeling of
something new in the air. The musician is
renowned for her unconventional use
of the alphorn in funk, pop and jazz songs,
symbolising Swiss traditions in a
contemporary form. Not surprisingly, this
echoes what the horological industry is
attempting - balancing the age-old with the
new. Digitalization and the changing

Indeed, keeping up with the change was
quite on the agenda this year, as witnessed
by the speeches that followed the opening
ceremony at the Show Plaza.
“We listened carefully to the exhibitors
and worked with them to develop a
vision and concept for Baselworld 2020
and beyond,” explained Hans-Kristian
Hoejsgaard. In her speech, Eva Herzog,
Councilor and Chairwoman of the Finance
Department of Basel-City, emphasized the
importance of getting to grips with
the challenges of the digital age and
reconciling them with personal exchange.
In this respect, she is optimistic about
the future of Baselworld. Federal President
Ueli Maurer concluded the event at
the Show Plaza with a passionate speech
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market scenario have completely
revolutionized the watch industry. It is
natural that fairs must keep pace with
the change.
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on the fundamental value of trade fairs
for society. He explained that every
civilization had begun with trade fairs
and markets where opinions and idea
were exchanged as well as knowledge
and goods.
“Basel has been such a marketplace for
centuries that it stands for growth and
further development,” said Maurer.
Because this exchange cannot be reduced
to the screen of a smartphone, he is
convinced that Baselworld, with its long
fair tradition, would continue to play an
important role in the future.

At Watch Market Review, we have been
ardent followers of Baselworld. It has
been over four decades that we have
covered the numerous innovations that
are always presented here. We were
there this time as well, chronicling and
observing the changes in the industry
and the fair, which turns out to be a

We saw a positive move towards a
new Baselworld quite clearly. Modern
communication strategies played a
crucial role this time. The management
also focused on strengthening the
jewellery sector, expanding the
gastronomic offerings at the show and
coordinating the dates of Baselworld
and SIHH from next year (SIHH from
April 26th to 29th and Baselworld
from April 30th to May 5th). Also
appreciated was the new layout of
Hall 1.0, the new and more elaborate
Press Centre and the Show Plaza in
Hall 1.2.
In terms of exhibitors and trends, we
observed that the fair seemed quite
curated, though comprehensive. Right
from bespoke luxury timepieces that
will get you some really envious glances
to accessible watches, which are

classy and timeless nevertheless, to
fashion-forward watches that simply
exude style, there was something for
every wrist at the fair!
Most brands offered a comprehensive
variety of timepieces. We did notice
that the Khaki and bronze combination
on watches seemed to be quite
popular. Green was another favoured
colour. There were fashion shows,
something that we quite enjoyed.
Another striking addition were the
watch incubators, which had new
watchmakers display their creations.

Our team has crystalized our
observations and experiences at the
fair this year, to provide our readers
with a very comprehensive report
about the best watches and novelties
that we observed. Do sample this
special spread! Presented below are
our highlights and unique finds
from Baselworld…..
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microcosm of the true watch world.
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2019

Shunya Shoji,
Tadahiro Suzuki, Director, Citizen Watches India

KARISHMA KARER, ASSOCIATE DIRECTOR & FEATURE WRITER,
WATCH MARKET REVIEW WITH...

2019

Pia de Chefdebien, Claude Meylan

Yacine Sar, Urwerk

Marc Ferrero, Hublot

David Gouten, Manufacture Royale

Sascha Moeri, CEO of Carl F. Bucherer
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Alex Hibbert, world record-holding Polar Traveler
and friend of Luminox

HOW

DO YOU FEEL THE MOOD AT

22  Watch Market Review  July 2019

IS DIFFERENT THIS YEAR?

BASELWORLD

The style of communication has changed
for sure and we have been more open
and accessible. For me, it was very
important to know what exhibitors feel
and what they need. We have improved
in terms of not only the style of
communication but also in terms of
facilities that we offer. For example, the
new Press Centre is state-of-the-art. I
think we’ve also made a great headway
into digital communication, a fact that is
being appreciated by the stakeholders.
What also contributes to a good mood is
that we made significant changes in the
layout, especially in terms of integration
of the jewellery section. We have upgraded
the other areas as well, such as the event
sections and the Show Plaza. This year
was also the first time we had a catwalk,
something that was never done before.
We had three shows per day with 300-500
visitors per show, and needless to say, it
was a great success. It is quite clear and
apparent now that we are serious about
change and we mean business!

Michel Loris-Melikoff, on the
world’s largest watch fair

Baselworld - Prism of Change

T

he past year has been a challenging one for
Michel Loris-Melikoff, the new Director of Baselworld.

It has been a year marked with changes, and change is also
what he promised in the current edition. Karishma Karer talks
to the Director to know more about the myriad changes
manifested this year, and the plans for the years to come.

2020 WE
BASELWORLD

ARE

LOOKING

TERMS OF TIMING.
TO THAT?

AT

SIHH

AND

COMING TOGETHER CLOSER IN

WHAT

IS YOUR REACTION

We had a lot of positive reactions to this
decision. The main issue was to coordinate
and have the shows closer to each other
in time. The basic reasoning behind it
was that it does not make sense for
journalists or retailers to travel twice a
year for both fairs. The coordination is
hence appreciated. While it is also true that
we hear opinions to the contrary, I think
a large number of people are positive
about this idea.
THE SWATCH GROUP EXIT, HAS IT IMPACTED THE
FAIR IN A LARGE WAY?

Yes, of course it has. This is bound to
happen if you lose a large group. Yes, it
is a significant loss. However, we continue
to remain in touch with them.
HOW DO YOU SEE THE FUTURE OF BASELWORLD?

It will definitely continue, albeit in a
different way. It will be an experience
platform. It is becoming a platform for

the whole community - journalists
influencers, retailers, manufacturers,
wholesalers. This community should
communicate digitally for the whole year,
and meet physically during this one week
for a live experience. This experience is one
where you provide a program that you
can’t get digitally. We need to improve the
program and the experience for the varied
and different groups that attend the show.
This year is just the beginning. Next year,
we will have additional events and
experiences for different groups.

YOU HAVE INTRODUCED THE WATCH INCUBATOR
THIS TIME . WHAT WAS THE THOUGHT BEHIND
THAT?

It was a spontaneous initiative. We knew
that there were many new companies that
had started in the industry. We thought of
trying out the new section for 20 exhibitors.
This is an answer to an upcoming need.
For next year, we will extend this offer not
only to new watch companies, but also
jewellery and gem exhibitors.
WHAT CAN WE EXPECT NEXT YEAR?

We are improving on the different

programs for the different members of
the community. The Department of Gems
and Stones will be moved to a more central
place. For all exhibitors, we are working
at reducing the prices substantially. The
pricing is also becoming more transparent.
It should become a fair price, and people
should get value for money. People want to
pay, but they expect a good service.
THE

BOOTHS LOOK FANTASTIC.

HAVE CAUGHT YOUR EYE?

WHICH

ONES

All! It would not be fair to point to one
or the other. On one hand you have huge
booths that are impressive in the facades
as well as on the insides. They are almost
like architectural masterpieces. And then
you have smaller booths that have been
created by creative people and they
represent the brand beautifully! So, it’s
really difficult to decide!
YOUR MESSAGE TO READERS AND EXHIBITORS…

Baselworld is changing. The change is
tangible. It is a small step towards the real
changes that we will have next year and in
the coming years. So, watch out!
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Change is the only constant. We do hope that in the years to come, we see the world’s most prominent Watch and Jewellery fair rising
to the changing demands of the industry!
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K

arishma

Nakamura,

Karer

Executive

chats

with

Vice-President,

Hiroshi
Casio

Computer Co Ltd at Baselworld. The timepiece
business

has

been

delivering

a

strong

performance, with a masterful blend of technology
and fashion. The brand expands sales of
products with hybrid timepieces which display
exact time virtually anywhere by receiving both
GPS and radio wave time-calibration signals,
and Bluetooth models that link to smartphones.
Read on…
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YOUR

VIEWS

ON

RENEWED AVATAR?

BASELWORLD 2019

ITS

I felt that there has been less business
compared to the past. I think it would
really help to consider the feedback
from the visitors. It is a turning point right
now, and it is the apt time to change
and moderate the fair as per the latest
requirements. Already, there have been
significant changes.

we ask ourselves, we will see that this
is a big platform. Yes, there are shows
in Hong Kong or in USA, but nothing
on this scale. It cannot be compared
with Baselworld. It has a very high
standard. We need to utilize the
Baselworld platform.
WITH

THE

G-MS

LINE THE

G-SHOCK

LUXURIOUS AND UPMARKET TURN…

TAKES A

I think the fact that the fairs are combined
is good for all the watch related businesses.
Specifically, in Japan, towards the end
of April and beginning of May we have a
holiday season. Well, so many Japanese
people may have some disadvantage!

The line has been doing really well and
has become so successful. We have
stainless steel versions as well in our
offerings. We are producing a good
quantity as of now, but yet the demand
is quite big. There is a big demand in
India for this collection as well. The
gold-plated version is also doing well.
We will soon launch too a full-gold version.

Well, do we have other alternatives? If

We have used new Carbon materials in

THE SIHH AND BASELWORLD IN 2020?

WHAT IS THE IMPORTANCE OF TRADE FAIRS?

NEW LAUNCHES…

the G-Shock, again featuring toughness
and functionality. The new GRAVITYMASTER timepiece also comes with some
key innovations. It is extremely light, but
very sturdy and functional. The uniqueness
of the design coupled with the carbon
material makes for a cutting-edge piece.
In some of the pieces we also have
additional straps for more versatility
targeted to the younger generation. I
think it will do very well in the Indian
maket. The G-Steel collection is quite
popular too and we have new renditions
in that as well. We have an Edifice with
the Bluetooth, but the special aspect is
all that functionality packed into a very
thin watch. It has a downsized and
much thinner case. There are some
additions in the Baby-G line too. Then
we have the MS-G collection, for young
adults. We have two-hand ones right
now, and later this year we may introduce
the three-hand models. I have to say
the colour combinations are fun.

CASIO

Hiroshi Nakamura on Baselworld and beyond

We produce the parts by ourselves
at Yamagata Casio, which also serves
as the control center for four worldwide.
Casio manufacturing plants. Here
you will see Casio’s famed Premium
Production Line.
INDIA

HAS BEEN A GOOD MARKET FOR

FOR YEARS.

WITH

CASIO

THE INTRODUCTION OF

SPECIFIC WATCHES IN THE HIGH-END SEGMENT
FOR

G-SHOCK

ESPECIALLY FOR WOMEN, DO

YOU BELIEVE THAT THIS SIGNALS A KIND OF

CHANGE AND DEVELOPMENT IN THE CUSTOMER
PROFILE?

This is true, but then we have a very
wide range in terms of prices and the
target groups. There is something for
everybody. I think that really works well

PERFORMANCE LAST YEAR…

bringing in a hybrid next year. For now
we have had an outdoor smartwatch
but what’s in store this year, will be
very interesting.

SMART WATCHES…

In India, there is a lot of scope to increase
business. The market is huge, and we are
working on capitalizing on our strengths
here. The Japanese culture has advanced
technology and a rich historical culture.
No one has that kind of combination and
expression. We can also bring in new
functions and materials, not only in the
structure but also the materials. Hence, we
leverage this strength!

for us. Depending on the customer profile
we have a different SKU.
G-Shock was very successful. We
celebrated the 35th anniversary of the
collection. This year, we have some great
new offerings which will continue the
expansion across all categories. Overall,
we are doing well. We are doing well in
India. There is a great demand, and
we also actively have various kinds of
promotions. We have special collections
for Indian market.
It is strong as a trend. We are bringing
something new in the category. You will
have to wait and watch! We are also

THE WAY AHEAD…

CASIO
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THE CASIO YAMAGATA FACTORY…

IN THREE WORDS…

Absolute. Revolutionary. Distinctive.

Casio continues to enhance product functions and technology. It has already created a niche for itself in India, and the brand
continues to be one that is much favoured in the country!

CITIZEN
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Norio Takeuchi,
Managing Director, Citizen Watch Co.

CITIZEN has just celebrated a hundred years last year. The Japanese giant has taken its legacy right into
the future. The pathbreaking Eco-Drive technology continues to be a gamechanger in this ever-evolving
world of watches. Karishma Karer chats with Norio Takeuchi, Managing Director, Citizen Watch Co., Ltd.
to know about the plans going forward.

YOUR VIEWS ABOUT THE BASELWORLD FAIR THIS YEAR, IN ITS RENEWED AVATAR?

I feel that the size of the fair has been shrinking. However, at our booth we have been getting good traction with many
customers coming in to view our products. We do realize that Baselworld has a very important role to play. It does
give us an opportunity to meet and interact with our customers, the media, retailers and distributors, all at the same
time under one roof. This is indeed one of the greatest advantages of the fair. It is an occasion to talk about our brand
and products.
HOW HAS THE GLOBAL PERFORMANCE FOR CITIZEN BEEN LAST YEAR?

We have been introducing many new products every year. We have been high on invention! Our creations have been
infused with a lot of meaning. We are offering “Eco-Drive”, our proprietary technology, various Calibre along with
attractive design and that is our USP which is widely welcomed and appreciated that drives business stable worldwide.
30 YEARS OF THE PROMASTER…

Yes, the Promaster collection completes three decades this year. It is doing well in the Indian market and we are going
to promote in India.
BRAND AMBASSADORS…

We are focusing on our global brand ambassador, world ranking No.1 tennis player Naomi Osaka and we are doing
marketing worldwide with Naomi Osaka.
THOUGHTS ON THE RESCHEDULING OF BASELWORLD TO A LATER DATE FOR 2020…

It is a bit late I fear, in consideration of high sales season worldwide as well as production lead time. In our opinion,
March works out much better.
WHAT SETS JAPANESE WATCHES APART…..

SMARTWATCHES…

We produce our own smartwatches, but we want to establish an IOT platform. The aim is not just to develop watches
but an entire platform. There are a lot of plans, and many new challenges as well! Advantage is that we will be able
to utilize our movements.
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If you compare Japanese watches to Swiss watches, you will see that the latter are predominantly mechanical which
is a kind of craftmanship. With our Eco-Drive business, we have much more to offer in terms of Calibre variation,
functions created by our own technologies. This is the key distinguishing factor. This is not to say that mechanical
watches are not preferred. We also have mechanical pieces that are doing very well.

CITIZEN has a very diverse portfolio, with a variety of sub brands. Add to this some strategic acquisitions, and one sees how this
precious legacy of over a century is only set to grow!

CITIZEN
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Tadahiro Suzuki, Director, Citizen
Watches India

Karishma Karer chats with Tadahiro Suzuki, Managing Director, Citizen Watches India about the brand’s
performance in the country. It has been just about a year at the helm, but the Director is aware of the
pulse of the market. As he directs the drive for innovation from the parent company right into the Indian
market, we gain some important insights in our conversation…

TELL US A BIT ABOUT THE INDIAN MARKET…

It is a stable situation with growth potential. It is really encouraging to see so much
potential here.
THE PROMASTER COLLECTION SEEMS TO BE VERY POPULAR IN INDIA…

Yes indeed! The Promaster is a brand that is very popular and widely accepted in
the Indian market. On the occasion of it completing 30 years, we do intend to
focus on the various timepieces under the Promaster collection. The three pillars
of Promaster- that is, Land, Marine and Sky, have been equally enticing for watch
lovers. These are highly functional watches that have struck a chord with people.
These three different icons have new expressions for the Indian market in form of
new timepieces this year.
YOUR THOUGHTS ON THE IMPACT OF GST IMPLEMENTATION…

At the end of it all, I feel that it did not really impact the market too much, in terms
of the demand. As I said earlier, the market is growing rapidly, and it is indeed of a
sizable size. This has worked to our benefit.
ARE YOU KEEN ON OPENING MORE BOUTIQUES?

Yes, we have always been trying to find good locations and spaces. It is always a
good idea, especially in the main cities, where the demand is always high. We are
on the lookout to add to our repertoire which currently includes 9 stores.

The Eco-Drive collection is very popular because it does not need battery replacement
and runs in any kind of light. People prefer functional watches, and this is increasingly
apparent. Of course, the Promaster collection is also popular among professionals
due to its functionality, durability and safety and they are very good-looking as well.
Basic models on Eco-Drive platforms also show good traction.
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WHICH COLLECTION IS DOING BEST IN INDIA?

CITIZEN has been known for many worlds firsts and worlds bests including world’s first titanium watch, world’s first light powered
analogue watch etc. This year, true to the spirit, there have been more innovations. The new Calibre 0100 – the most precise light
powered watch in the world with annual accuracy of +/- 1 second per year which is the first time in human history that such a feat is
achieved. It is also clearly pushing the art of time keeping into new territories! CITIZEN succeeded in making this watch because they
are a manufacture d’horlogerie and developed all components from scratch. It is innovations like these that are slowly gaining immense
popularity in India. Time to dive right into the future!
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friend of Luminox, Alex Hibbert, has skied further on
an unsupported Arctic journey than anyone in history.
Towards the end of 2019, Hibbert will make a pair of
world record attempts in different regions of the Arctic.
The main focus will be, on both journeys, an athletic and
technical challenge against the clock – distilling Alex’s hundreds of days of experience into fast,
intense experiences.
In the truest sense that #EverySecondCounts, Alex’s every navigational decision, equipment choice
and extra hour of effort on skis will dictate his success or failure… We chat with Alex about his
expeditions and the role of Luminox therein…
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A passion for the Arctic is an unusual one! Take us to the very
beginning of it!

When I was in my teens I realised that I had a fascination for
the Arctic. At that time, it was initially more of a romantic notion.
It was also a kind of fascination with cold places. However, while
at University, during the holiday period, I started off with short
expeditions. I spent my holidays in places like Greenland and in
general, on the mountains. Walking on the Greenland ice sheet
for thirteen days was my first big expedition. It was just two of us,
myself and a friend, at that time! I’d become addicted, and I
realised that I wanted to turn this into my career. After that
expedition, I have been on the ice every single year.
Tell us a little about your expeditions…

I specialise in winter expeditions. During winter, it can get quite
dark. I specialise working in low light conditions. Expeditions
could last anywhere between a week to a few months. It all
depends on the kind of expedition it is. It could be an exploratory
one, or a scientific survey, which would last longer.
Why Luminox?

This association has been exciting. A part of getting the word out
for the new Arctic Series involved testing them under real
conditions obviously, and I found that part most exciting. I think
despite the very faithful laboratory conditions; this kind of testing
helps in the little tweaks that make a big difference.

I got the Arctic 1200 Series quite recently, though I’ve been using the Arctic 1000 Series for quite sometime
now. My watch did exactly what it was supposed to in the most unforgiving weather. I also require a watch
which is easy to read in the dark, and this was exactly what it did. It does its job well! It’s very handy. I think
the 1000 Series looks sportier, but the 1200 series can transition well to casual occasions when I’m not on
the ice!
Expeditions can be inherently dangerous…

Yes, it can be life-threatening. But, I’ve been doing this for over ten years ago. I do recall many
occasions when the situation could have gone the other way and things are not in your
control - something like a very big storm which damaged my tent. There is a threat from polar bears. You
have to make sure you keep a distance. It’s safe in such situations to keep a dog with you, or pop little
fireworks that scare them! If you are on an icecap, you need to be quite careful. The sea, the current, the
winds…sometimes you can’t predict things!
It sounds like a dynamic job..

It is a big contrast. I like being away from it all and then returning back and talking about it! It is a
high-pressure job, but I think the deeper I go in, I just don’t want to go back. You can’t get all of the Arctic!
No two places there are the same. The people and the culture are amazing. It is also a great backdrop to
test yourself. There is something in me that just makes me want to keep going back to the Arctic!
Life on the ice can be challenging, but there’s nothing that grit and determination can’t overcome!
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Luminox pushes function over pretending to do something. It is
not just having a watch on the wrist. It is not just the machine but
also about the people who are interacting with it.
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Guido Terreni, Managing Director,
Bulgari, on fusing Romain heritage with
Swiss watchmaking

BVLGARI

A

fter a decade at Bulgari, and on

overseeing the introduction of the
Octo,

Serpenti

and

Lvcea

lines,

Managing Director Guido Terreni chats
with Karishma Karer about the present
and the future of the brand. For him,
it’s all about looking ahead! Excerpts
from

a

conversation
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Baselworld 2019…

during

the
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We always see a lot of people coming
to our booth. Not much has changed for
us this year. But yes, looking around the
fair, it seems less crowded than before.
Regarding the fairs coming together, I
think it would be too late in the year, to
be having the two fairs. I guess we would
have to wait and see how it all works out
before we comment.
WHAT IS YOUR OPINION ON TRADE FAIRS?

Trade fairs are very important.
Watchmaking is not a category where
people look at what brands are doing
all year round. It is during these fairs
that we connect with people. Fairs are
also about visibility.
THE OCTO LINE…

This year we have focused on the Finissimo
experience. It is the fifth world record we
are breaking in terms of producing
ultra-thin watches. The latest Octo
Finissimo Chorno GMT is a statement
watch where we are pushing the
boundaries of style. The integrated
movement
displays
the
classical
chronograph functions. However, in
addition, there is the GMT function as
well, which allows one to set the local
time. This watch rewinds automatically

thanks to the peripheral mass. It is indeed
an example of stellar micromechanics.

We are thus bringing ultra-thin watches
into everyday use. The movements that
did not exist eight years ago, are being
developed now. We aim to give gentlemen
an innovation that they have never seen!
We are in a quest for elegance. The Octo
line is meant for gentlemen who are
independent in their thinking. It represents
finesse and functionality.
THIS YEAR CELEBRATES 50 YEARS OF
GÉRALD GENTA…

Gerald Genta needs little introduction to
watch aficionados. This legendary watch
designer created some of the most striking
timepieces in modern history. Bvlgari
acquired the Gerald Genta brand in 2000.
2019 celebrates the integration of the
savoir-faire of Bulgari and Gerald Genta.
This acquisition was instrumental in laying
the foundations for the development of the
superb and successful Finissimo collection
and its impressive series of horological
world records. Since our integration with
them, we internalized the know-how and
have built our brand much further. We
celebrate this with a re-release of the Arena
Bi-Retro
THE SERPENTI…

There is always something enticing about
the Serpenti. This year, the glorious
serpent bears an elegant drop-shaped
head in the new rendition - the Serpenti

Seduttori. The stylised hexagonal bracelet
links add oodles of refinement. The warmth
of the rose gold literary shines on the wrist
as the watch coils seductively around it. It
is a smooth way of wearing an icon on
your wrist. It is also more comfortable to
wear. The collection is refined with the
integration of the iconic design of the
serpent head on the bracelet. It gives a
very soft feeling on the wrist. The use of
gold makes it refined and feminine. It is
a complete collection around gold. This is
a jewellery piece in its own right.
MARKET SPECIFIC WATCHES…

We do not do market-specific watches
often. We do launch special editions that
reflect the brand and its ethos. We may
occasionally do specific materials for
specific editions.

CAN YOU TALK ABOUT THE POSITIONING OF
INDIA IN THE GLOBAL MARKET FOR THE BRAND?
In India we had opened a store in Delhi in
2014. We have a good customer base.
But, I think that there is a lot of growth
potential yet to be explored. There is yet a
lot that we can do. It has a great future, but
we still have a long way to go.
THE GLOBAL WATCH MARKET TODAY…
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WHAT ARE YOUR VIEWS ABOUT THE
BASELWORLD THIS YEAR, IN ITS RENEWED
AVATAR? AND, YOUR OPINION ON THE
SYNCHRONIZATION OF THE SIHH AND
BASELWORLD DATES FROM NEXT YEAR ON?

If you don’t make a statement and bring
in creativity, you don’t stand a chance. This
is why we look at ourselves and not the
competition. We are projecting ourselves
into the future!

Future ready is what the Roman jeweller is all set for. From humble beginnings in Rome, way back in 1884, the brand has
embraced the changes brought on by the future, reinventing the wheel every time and being ahead of the rest. As the dynamic
watch market moves into the future, Bulgari is all set to pace ahead!
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Another milestone will be the launching
of the Heritage watch. This new product is
a remake of a famous Felca watch (the
predecessor of Titoni) that was launched
and successfully sold in the 1950s. The
design of this “vintage model” is classical
and simple, but with a very special
streamline shape of the case body.
We have other new products this year,
such as a moon-phase watch in our
prestigious Master Series that comes
together with a COSC certificate.

WOULD YOU BE HOSTING ANY SPECIAL EVENTS
FOR THIS CELEBRATION?

We will have a couple of events relating
to our 100th anniversary organized in
different markets according to their
importance. For instance in China, our
biggest market, we will host an event with
more than 250 guests and clients. We will
also hold smaller events in Switzerland for
our staff and clients here.

YOUR VIEWS ABOUT THE BASELWORLD FAIR THIS
YEAR, IN ITS RENEWED AVATAR?
Fairs in general do not have the same

significance as it used to be in the past.
That is especially true for exhibitions in
our industry. The Baselworld has become
more and more expensive over the last
couple of years. Some brands have
therefore decided not to participate any
more. Titoni hasn’t been present at
Baselworld for many years already. But
we still think that a fair like Baselworld
plays an important role in brining
together people from the watch and
jewelry industry. It is a place for many
exchanges, be it to clients, professionals,
the media or other partners. We hope
that Baselworld will also take place
next year. It would be a pity if the fair
disappears.

YOUR OPINION ON THE SYNCHRONIZATION OF
THE SIHH AND BASELWORLD DATES FROM NEXT
YEAR ON?
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What is unique about this is the fact that
our own T10 caliber ticks at the heart
of all models within this series. The T10
caliber is the first mechanical movement
that has been manufactured in-house in
the 100-year history of TITONI, and it is
a big step for our Swiss-based watch
company entering into a whole new
world of watchmaking.

We think that the synchronization of
the SIHH and Baselworld is a good thing!
It has been already decided that the
SIHH will take place end of April 2020,
followed immediately by Baselworld. The
coinciding of these dates is good news for
the whole industry, since many visitors
travel to Switzerland from far away for
these big events.

HOW HAS THE FIRST QUARTER BEEN FOR
TITONI?

In general, I can say that the sales in the
first quarter of this year are slightly below
the performance of the same period last
year. However, we are optimistic that we
can catch up with an increasing market in
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the months to come. The middle-class is
worldwide on the rise, and many people
are looking for high-quality products at
affordable prices. This is exactly what
Titoni offers its customers.
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CAN YOU TALK ABOUT THE POSITIONING OF
INDIA IN THE GLOBAL MARKET FOR THE BRAND?

India has often been portrayed in our
media for being a difficult market. This
has to do with many factors, especially
the high import taxes. India is a totally
different market than China, to name the
other Asian giant. While we are quite
strong in China, our presence in India
is still rather modest. However, we still
hope that we can get more market
share in your county. The potential is
definitely there.
CAN YOU TALK ABOUT YOUR RETAIL MODEL IN
INDIA AND THE REACH OF THE BRAND IN THE
VARIED AREAS FROM THE COUNTRY?

Since re-entering the Indian market a few
years ago, we have been trying to get a
foot into the market with being present
in some retail shops of our distributor.
However, the success of our sales in India
relies in a combination of online - and
offline business. We hope that we can
increase our business opportunities in
future in your beautiful country!
WHAT IS YOUR KEY SUB-MARKET WITHIN INDIA?

Because of the size of India, we’re
currently only present in some bigger
cities with traditional (offline) shops, such

as Delhi, Bombay, and Bangalore etc. In
other parts of the country, customers can
find us through our online store.

WHAT ARE YOUR THOUGHTS ON E-COMMERCE
AND E-RETAILING OF WATCHES?
I’m often asked this question, and I
always answer that both channels are
equally important: online and offline
business. These channels have to go
hand in hand. We know that we have to
offer our customers both options: an
attractive e-commerce platform to give
them some insights into our brand
and collection, but also some nice
surroundings where a potential client
can get the taste and character of
Titoni and its watches. How best to
balance the off- and online-business
is the crucial point.
THE SMART WATCH CATEGORY CAME LIKE A

STORM AND HAS SETTLED DOWN COMFORTABLY
IN ITS NICHE.

DO YOU THINK THAT THIS IS TRUE,

OR DO YOU SEE IT TAKING OVER TRADITIONAL
WATCHES IN THE LONG RUN?

Yes, you’re right: the smart watch
category has settled down comfortably.
It is a new reality that we have to get
accustomed to. This new “invention”
allows many new technical features, and
it cannot be compared with a traditional
mechanical watch. I personally think that
these two “genres” can very well live
together: You can wear a smart watch
during your sport activities, and you can
make use of your traditional watch for
any evening event that requires a more
elegant outfit.
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VOUTILAINEN
Artisan d’Horlogerie d’Art

Sascha Moeri on traversing the global
watch market
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CARL F. BUCHERER

K

arishma Karer chats with Sascha Moeri,

CEO of Carl F. Bucherer at Baselworld. The
watchmaker celebrated its 130th year milestone
in 2018, and it raring to move forth into the future.

I am very happy so far. Our novelties have
had great acceptance and received
excellent feedback. People seem to have
more time than they did in the past, and
there is less pressure. For us this is great,
as it gives us the chance to dedicate
attention to our retailers and journalists.
DO

YOU THINK THAT SOME OF THE GROUPS

EXITING HAS MADE A DIFFERENCE TO THE FAIR?

The exit of the big group has made a
difference, but there are other big groups
exhibiting as well. I still believe that we
should have one platform for the industry
to exhibit, and Baselworld is the platform.
Of course, things are changing, including
exhibition concepts, but there are good
ways to improve the fair and I am positive
that we are going in the right direction.
Next year, I am confident that we will see
more positive changes.

THE IDEA OF SYNCHRONISING BASELWORLD AND
SIHH FROM NEXT YEAR…

The idea of having the fairs back to back is

good. But I do feel it is too late in the
year. In my opinion, March is ideal.
January would have been too early, and
April too late.
HOW WAS LAST YEAR GLOBALLY?

Last year was our anniversary year where
we celebrated 130 years of watchmaking
“Made of Lucerne”. We launched the
Heritage Collection as a tribute to our
origins. We became official partners of
The Fondation de la Haute Horlogerie
(FHH). We harmoniously build a bridge
between the digital and analogue world
by opening our first online boutique
with JD.com and a mono-brand store
in Hong Kong just a few days later. So,
2018 was a great year and we are proud
of our performance! We still have a lot
of potential, but we had a good growth
in all markets. With the capacity and
the know how in our manufacture in
Lengnau this year, we are confident to
increase the output from 27,000 pieces to
30,000 pieces.
GLOBAL MARKETS AND THE INDIAN MARKET…

India for us is a flourishing market where
we are happy to be working with
wonderful partners and friends of
the brand, such as Lisa Haydon and
Atul Kasbekar. Europe, Greater China
and North America of course are also
very important expanding markets. The
partnership with Tourneau enables us to
offer our watches to a wider audience
throughout the U.S, which helps
increasing
brand
awareness
and
potentially sales.
In terms of the collections, we have
observed that roughly 60% of our sales
are from men’s watches and 40% from
the ladies’ collections. However, I must say
that the Pathos line for women performs
very strong in Asia. It is a watch with a
lot of character that is distinct and yet
very feminine. This is a line that always
stands out. It is quite recognisable.
WATCH PICKS FOR A WATCH WARDROBE…
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YOUR COMMENTS ON BASELWORLD 2019…

I would say Manero Flyback, Patravi
TravelTec, Patravi ScubaTec and the
Heritage Collection!

Considering the complex and fast paced changes that we see around us, the watch industry needs to keep up with the times.
At the same time, it is important to respect heritage. Carl F. Bucherer is proud to look back on a very authentic history of over
130-years that forms an integral part of its DNA. The brand however is also very active in the digital world to meet the demands
of the upcoming generation of watch enthusiasts! Its all about balance.
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2019

CASIO

MTG-B1000RB

This is the latest addition to the G- SHOCK line of
shock-resistant watches. It is a tough watch, but we love the look as
well. This watch, which combines metal and resin, marks the 20th
anniversary of the MT-G Series. The bezel of the watch
is finished with rainbow ion plating, which vividly refracts light in
different colours to evoke a “moonbow.” A Core Guard Structure
that links the bezel and back cover with planar parts protects this
tough functional tool. The soft urethane band adds enhanced
wearability. A good-looking tool that works hard and tough!

CITIZEN
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Eco-Drive Aqualand

From the Promaster Sea Collection here is a stellar tool
especially designed and engineered for marine experts. It is
cutting-edge watch that inspires total confidence. It features
depth and pressure measurement, maximum depth memory,
rapid ascent alarm and an automatic water sensor. The one-way
bezel for fail-safe accuracy, large luminescent hands and bold
details against a black dial and non-reflective glass coating
facilitate easy readability in dark conditions. The stainless-steel
casing protects against the corrosiveness of seawater, while
the rubber strap allows a secure fit. We also see the use
of Eco-Drive technology to harness light. Style and
reliability under the sea!
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CARL
F. BUCHERER

2019

Patravi ScubaTec Black Manta Special
Edition

Here is an ode to the ocean dweller- the black manta ray. These
gentle giants are epitomes of grace and elegance, as they glide in the
ocean waters. Seeking inspiration from these glorious creatures is the
new COSC-certified chronometer. The watch is equipped with an
ultra-light titanium case, helium release valve, and is water resistant
up to 50 bar. It also has many other features that befit a diving watch.
The black DLC coating on the case forms a contrast with the
bronze-coloured elements recalling old diving tools. An elegant
aesthetic touch is in the form of silhouettes of two manta rays in
the centre of the black dial. Developed especially for
Carl F. Bucherer, its innovative textile strap is mostly
composed of recycled PET bottles and features
bronze-coloured contrast stitching. Part of the
proceeds from the sales of the watch will be
donated to the Manta Trust charity.

GRAND SEIKO
It is time to celebrate the 20th anniversary of the Spring Drive. Here is
a rendition that is very refined, and has a purist feel. The manual-winding Spring Drive caliber has signature glide motion
seconds hand, reflecting the natural and continuous flow of time.
True to the spirit of precision, the watch has one-second-a-day precision
and a long power reserve, thanks to the dual main- spring design.
And, we cannot miss the very sophisticated Japanese aesthetic. Just
look at the snowflake dial of this watch gently encased in the platinum case, with a black crocodile strap adding the perfect finishing touch. Timeless elegance from every angle!
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Spring Drive Thin Dress
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2019

PATEK PHILIPPE

5235/50 R Annual Calendar

The Regular Style display of this Annual Calendar is the most
striking feature of this elegant timepiece. The watch features
a two-tone graphite and black dial with a vertical satin finish
and white transfer printing. You will notice on the dial, the aperture
displays for the date, day and month. This mechanism was invented
and patented by Patek Philippe in 1996, and only needs to be
adjusted once a year. The use of rose gold for the case,
complemented with the black leather strap makes adds to a
timeless classical aura.

ROLEX
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Oyster Perpetual Yacht-Master 42

It is always a pleasure to see the grand watch of the open seas!
The new 42 mm model continues with the recognizable features
of the line- the distinctive bidirectional rotatable bezel, the raised
60-minute graduation, exceptional legibility in all circumstances,
Chromalight display and so on. This watch is fitted with a
Cerachrom insert in matt black ceramic that perfectly complements
its black lacquer dial. The use of white gold is a first, and we
must say that this metal indeed makes a very elegant debut in
this line! Like all Rolex watches, the Yacht-Master 42 carries
the Superlative Chronometer certification, which ensures
excellent performance on the wrist. Safety,
functionality, and a timeless look…no wonder
this is the master of the seas!
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2019

TAG HEUER
Autavia

It is nod to the past- quite clearly! TAG Heuer takes us back to the
1960s when the Autavia watches were produced. Making use of the
carbon-composite hairspring technology that distinguishes each piece
as an Isograph, 2019 sees the heritage continue with the most
avant-garde contemporary touches. The roots of inspiration are clearly
in racing car design and cockpit designs and a sporty feel is the ethos
of the watch. The stainless-steel Autavia 42 mm three-hand model
features the rounded first-generation Autavia case and bevelled lugs
from the 1960s. A bidirectional rotating bezel with a 60-minute
scale in ceramic adds a sporty touch. The XL crown takes
inspiration from pilot’s watches and timers. The dark
dial looks elegant against the stainless-steel body.
A sophisticated adventure indeed!

BVLGARI

What we do know about the Finissimo collection is that it presents the
Octo in the sleekest rendition. With the use of black sandblasted
ceramic on the case, dial and bracelet, this watch pushes boundaries
further. The graceful dimensions of the 40 mm case seem just the right
size, and they enclose a black ceramic dial, the epitome of elegance.
The transparent caseback seems all the more fascinating given the
sleekness of the entire watch. The highly distinguishable shape of the
Octo has heralded it as a classic. This timeless design now fuses
with a slim profile and even more refined look. Elegant black
meets sophisticated sleek!
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Octo Finissimo Ceramic

520 brands exhibited at Baselworld 2019. 81,200 visitors attended this year’s edition of the show, 22% fewer than in 2018. At 3300,
the number of media representatives present was slightly down on previous years. However, exhibitors reported good business
transactions. We could clearly say that 2019 was a transitional year. The year has made a good start, but much needs to be done
to cement the value of the fair and to ensure that the direction is consistent with that of the watch industry, in view of the fast-changing
digital age we live in!

Frederique Constant
Cruising into the future

Karishma Karer recounts her visit to the Frederique Constant
Manufacture at Plan-les-Ouates….
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We are all acquainted with the history of
Frederique Constant, and how in just a span of
thirty years, the brand has now become a force
to reckon with. One of the things I have always
admired about the brand is that their loyalty to
classic Swiss watchmaking matches their
futuristic outlook. It is one of those rare brands
that gives you the best complications made
faithfully in Swiss tradition at accessible
prices, as well as the latest technology-based
smartwatches, again created in authentic
Swiss style!

I

t was a warm summer day in Geneva, as
we descended upon the Plan-les-Ouates, a
hotbed of watchmaking. Many reputed names
in the horological industry have set base here. I
am a part of the media contingent, and the only
invited-Indian media represented here, at this
wonderful occasion.

Frederique Constant, Alpina Watches and
Ateliers deMonaco. It was since a while that the
company felt there was a lack of space keeping
in view the growth it was experiencing and the
high demand from worldwide markets. This
called for a new space, or rather an addition to
the already existing space.

We are all gathered here, in great excitement to
celebrate the opening of the extended facilities
of Frederique Constant. The group includes

As a watch enthusiast, I am always intrigued
by spaces that harbour these horological dreams
and ambitions and make them come true!

Achieving this balance is never easy, but the
brand has done it with aplomb. This is why I am
more than eager to see what is in store for
this morning. It all starts with the Grand
Opening ribbon cutting ceremony. Our hosts,
Chairman of the Citizen Group, Mr Tokura,
the President and Co-President of
Frederique Constant Group, Peter and
Aletta Stas; and Niels Eggerding, Managing
Director of Frederique Constant, are eager to
take us through the grand tour!
The tour started on the ground floor. Well, this
is an exclusive dedicated space where we had a
Manufacture Experience. I walked through a
living gallery that held a lot of information about
the brand and the manufacture movements. The
displays and settings enticed me to discover
more about the heritage timepieces, the
manufacturing process of in-house calibres,
iconic watches, the newer connected watches

more. The displays were quite interactive. For
me, the multimedia tables presented a novel
way to view all this information. A huge globe
emphasized the immense innovations that
we can credit to the brand. Of course,
watchmakers were present to lend that
extremely-valuable ‘hands-on’ touch to the
entire experience.
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As I looked at the varied displays with wide-eyed
excitement, I also realized that this extension
has a bigger purpose. It is geared to
consolidating and streamlining the operations
of the group. The ground floor also has the
new staﬀ canteen, the after-sales service
workshops, the conception & industrialization
sections, quality control and the company’s
connected watch lab. On the first floor, the
whole production workshop from T1 to T4
will be regrouped, optimizing watchmaking
workflow and logistics. The second floor has
other varied departments. On the whole,
through this new space, the group hopes to
increase the production capacity from 160,000
to 250,000 watches per year within the next
5 years.

And I must mention the new renditions of the Perpetual Calendar
Tourbillon Manufacture, especially created to celebrate this opening.
There are two new limited editions in stainless steel or 18K rose gold.
Both feature a classic navy-blue skeleton dial, oﬀering its wearer a
precious glance at the watch’s complex mechanics. Well, an expansion of
this sort is rightly marked by stellar creations! Our exhilarating tour
ended with a nice, sunny outdoor musical cocktail.
As we walked through the Manufacture Experience and the diﬀerent
sections on both floors, I could not but help admiring the amazing
journey of Frederique Constant. To think, that merely three decades
ago, the brand started from scratch, and today, they represent not only
the past but also the future of Swiss watchmaking!
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A

midst the varied businesses that
flourish in the quaint old town of
Morbi, Gujarat, are some horological units
that manufacture clocks and have sustained
the industry for a long time now. Sonam Clock
is a name that has emerged from here, but is
famous all over the country. In the year 1996,
the birth of Sonam brand took place in a very
modest manner. This company is the
brainchild of Jayesh Shah.

Sonam Clock Ltd
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Making time valuable

It all started with a modest production in a rented area of 1000 Square
feet. For the time, the place may have been small, but the dreams
were big. The goal was to take the brand to the national level. One
year later the scenario was diﬀerent. They shifted to an owned premise
of 7500 square feet in 1998, where the production capacity increased
dramatically.
Wall Clocks, Alarm clocks and Ganesh articles were the key product
categories. With more growth, the Company motto "Creativity with
Quality". The Vision of Sonam is to be the status symbol of good times
in homes and work spaces across the globe by becoming a leading player
in the world-market for clocks. Sonam Quartz was then introduced. The
brand is driven by the mission to be ahead of times by continuous
technological upgrades, innovation in design and trend-setting
leadership with the sole aim of producing world-class quartz time pieces.
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The company oﬀers a wide range of table and wall clocks at various price
point across the budget, mid-level and premium style segments. In
addition, they also oﬀer LED Digital clocks, LCD Clocks, Light Sensor
clocks, Pendulum clocks, Musical clocks, Rotating clocks and Sweep
clocks. Within the clocks segment, they have a wide and diverse range.
All products are sold under the brand name Sonam Clock and Lotus.
About 300 products are retailed under this banner. The company’s
manufacturing facility is in Morbi, Gujarat and has a present installed
capacity of approximately 72 lakhs per year for clocks and 240 lakhs per
year for clock movements. The company has also diversified to the sale
of clock parts which includes clock movements, clock cases, etc.
Going digital was always in the pipeline. Moving with the times is an
absolute essential in business. The Digital segment was launched in 2009
and the company oﬀers digital clocks and models as well.

With the values of dedication, commitment and hard work, the
company is climbing the ladder of success. This growth trajectory is
focused strongly on domestic consumption as well as expansion of
product portfolio and exports to Middle East and African markets.
In another futuristic move, there is a new facility which will commence
production from October 2019.

This unprecedented growth has led to another milestone- Sonam Clock
Limited is first company in Morbi wall clock industry listed on the NSE.
And, there is only more growth to come! The Company is well-equipped
with world class technology and state-of-the-art equipment which are
strategically utilized by a highly professional management team. These
eﬀorts are supplemented by the diligent workforce from surrounding
villages (most of them being female workers).
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“Our company exports its products in more than 27 countries
throughout the World. In India, Sonam Clock has successfully
dominated the South Indian market. Our target would be to further
expand its reach in the already acquired markets of the Middle East
and African countries where we have our highest market reach.
Commencing its journey in 1996, Sonam clock initially had a
manufacturing and assembling capacity of 250 clocks per day. Now,
the production capacity has reached to 10,000 wall clocks, 5000
Alarm Clock and 50,000 clock movements with a strength of 650
people,” says Jayesh Shah, Chairman & Managing Director.

The new plant is spread across 4.15 acres of land in addition to the
existing 2.15 acres of facility in a single compound. The new plant
is scheduled to be constructed in five phases. The first phase is likely
to begin production in Q3FY20. The current capacity of the plant is
12,000 wall clocks and 50,000 clock movements per day, and with
the completion of Phase 1 of new facility, the capacity is likely to increase
the capacity by 25%.

The company is setting new standards in clock manufacturing realm within
the country. This is a matter of great importance and is indeed a good move
to promote India as a manufacturing hub for watches.
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Fastrack
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Game Of rones collector’s edition

W

e can trust Titan to be in tune with the pulse of the market!
This year, Game Of Thrones has been one of the most talked
about shows, especially for the young and the young at heart! Fastrack
as a brand is completely in sync with this group, and hence, it is exciting
to see that it has released its Game Of Thrones collector’s edition of
watches, bags and sunglasses.

The series has ended after a very successful run of 8 years. But, stories
live on forever don’t they? This collection is inspired by the characters
and the royal houses dominating the show, such as the Starks, Lannisters
and the Targaryens. But yes, the iconic 'throne' watch is a sure-shot
highlight! The dial and the straps of the watches are designed keeping
in mind the intrinsic details at the core of each of the characters, for
example - the icy blue eyes or the braids or the texture of the throne.

We love the unique shape of the sunglasses! Moreover, they have
character quotes imprinted on them. The textures of the bags are
inspired from the Armor and the colour of clothes the characters are
seen in, which GOT fans can associate with.
This is a collaboration with Black White Orange Brands Pvt. Ltd, Game
of Thrones' Brand Licensing partner in India. It is clearly a move to bring
fans the best experience of the brand into their hands.
We’re sure to unleash the dragons within us, and lap up these
collectibles!
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T

his is a partnership we truly love to see! Bollywood actor
Tiger Shroﬀ is very clearly associated with toughness and
strength and of course, style. Now these are the inherent values of
the popular range of G-Shock watches. Style and functionality is
paramount in these watches. The actor perfectly emulates the
brand’s values of toughness combined with style and attitude that
resonate with the youth of today.
As part of the brand ambassador engagement, Casio will launch
the campaign #ChallengeTheLimits across diﬀerent touch points
including television, media, digital and social. G-Shock has
completed 35 years of toughness and innovation this year. The
collaboration is sure to strengthen the G-Shock community in India.
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Announcing the association, Kulbhushan Seth, Vice-President,
Casio India said, “Tiger Shroﬀ is one of the most promising
newcomers of this generation. Within a short time span he has made
a mark for himself and stands as a stylish youth icon. His spirit of
constantly challenging himself, be it his fitness regime or portrayal of
roles is in perfect alignment with the brand ethos. We are thrilled
with this association and have an exciting line-up of activities, taking
forward our campaign #ChallengeTheLimits.”
Casio has consistently kept up with unique innovations in their G-Shock
watches, introducing cutting edge technology in them. The latest range
includes the Carbon Core Guard structure that protects modules
with a carbon-fiber reinforced resin case. Here’s to more resilience and
style for the active youth brand!
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Swing

WATCH BANDS

Distributors

CREATION ZUCCOLO ROCHET FRANCE

G-9, Vijay Chambers, Tribhuvan Road,
Opp. Dreamland Theatre, Prathana Samaj,
Mumbai - 400 004 India
Tel.: 2388 9693 / 4004 1486
E-mail : swing.watchbands@gmail.com
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SKAGEN
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coll
Aaren Kulor Neon

ection

W

e know that SKAGEN watches give out
the modern sleek vibe. With this new
collection, add on one more aspect - colourful and fun.
Well, let’s add the playful element too.

The Danish-influenced aesthetic preps up here in the
most energetic manner thanks to five fab neon tones.
The slim timepieces in neutral and muted metals and
tones now have given way to some fun and fancy pieces,
calling in the most fashionable trend of the season.
The neon Aaren gets the name from the Danish word
meaning to add colour and fun. It features a 41mm
aluminium case with a sandblasted dial, linear and
numerical indexes, two-hand movement and a secondstracking subdial at the 6 o’clock hour. A quick-release
pin construction makes it easy to interchange the
silicone strap with any 20mm standard strap.
Stylish, sleek and minimal….and now, colourfully
playful as well!

Page 59

Page 60

Page 61

M

Y

Y

Y

3-7 September 2019
Hong Kong Convention and Exhibition Centre

Tel: (91 22) 4333 6333
Email: mumbai.consultant@hktdc.org
Website: hkwatchfair.hktdc.com/ex/21
hkwatchfair.hktdc.com/te/ex/21

19AWCF008

Watch Market Review ( India )

Trim: 216mm(w) x 280mm(h),

Bleed: +3mm@

Official Carrier:

Official Air Express Co.:
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Timex Watches
A novel move

H

ere is an example of using technology eﬀectively. Timex, one of the world’s largest
manufacturers has recently introduced Hologram and QR codes on Timex watches.
This is a move that will prevent counterfeit and sales of fake watches in the market. In addition,
this will further enable the consumers to get all the details associated to the product authentication
simply by scanning the QR code.

The issue of counterfeit of watches is increasing in the market and consumers are majorly concerned
about the authenticity of the products they buy. By launching the QR code feature on their watches,
Timex is enabling consumers to have a better experience of the brand. Timex India has always been
strictly against the sale of counterfeit products and have taken stringent actions after seizing a huge
quantity of fake watches during several raids conducted regularly.
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Commenting on the steps taken by Timex, Manoj Joshi, Head Sales, Timex said, “Innovation and
bringing best in class products to our customers is pivotal to us. We strongly believe in consumer
satisfaction and to this end, we have introduced Hologram and QR Codes in all our upcoming
units. This will help curb counterfeiting of our products and build transparency between our
brand and the consumers.”
By introducing the QR code in the Timex watches, now the consumers who purchase Timex watches
will be able to get complete details about the brand such as the company name, company’s contact
details and can review the watch they purchased, post about their favourite Timex watches on their
social media channels etc, giving a complete product assurance to the consumers. In addition, with
features such as authentication, peerless warranty management and real time customer feedback
the Timex App, once registered on, will provide a holistic experience to consumers.
Hologram and QR Codes providing better product assurance are the way to go!
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Swatch
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Big Bold Bape

H

ere is a collaboration that has led to a truly stylish watch. Swatch has
collaborated with BAPE through the release of six limited watches where
street culture meets innovative Swiss watchmaking! Founded in 1993, A BATHING
APE, also known as BAPE, is commonly credited as one of the first-ever true
streetwear brands and a pioneering label in street culture.
These six new limited-edition watches are dedicated to six cities and the globe.
Bern, London, New York City, Paris and Tokyo are the five cities, and the last
watch features a globe. This striking piece, featuring the world is a statement piece
boasting a striking 47mm watchcase.

The newly designed signature BAPE pattern as well as the Ape Head logo on the
hour hand and the lower strap are key design features. The enhanced Swatch logo
is invocative of the watchmaker’s debut in the 1980s. The five city watches are
numbered and limited to either 983 or 1993 pieces, paying tribute to each brand’s
respective birth year. The sixth model BIG BOLD BAPE The World, shouts out to
big personalities celebrating the world, diversity and time. THE WORLD has
been launched in India and with its appealing design is sure to be a favourite!
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Your One Stop Source!
CASES : ALL LATEST VARIETY OF CASES & BANGLE
& BRACELET FULL RANGE OF ZONEX BRAND
DIALS : B. S. PREMIUM, S. D. AND SPECIAL DIALS
GLASS : POLO MINERAL GLASS ALL SIZE AND 2MM
GLASS & 2.5 MM GLASS & 3 MM GLASS AVAILABLE
HANDS : ALL TYPE OF TIME PIECES,
CLOCK HANDS & WRIST WATCHES ALSO
CLOCK MOVEMENT : BRANDS TEN 2 TEN
WALL CLOCK : HOME BRAND DESIGNER CLOCK
WATCHES : BRANDS ZONEX & RENSONS AND
TEN2 TEN & AS PER YOUR REQUIREMENT

Apollo
Time
Ramesh D. Gupta : 093241 07788 / Vijay Gupta : 098201 52625
Shop No 16, Rangoli Time Complex,
DR. B. S. A. Road, Near Premier Theatre, Parel (E),
Mumbai – 400 012
Tel : 022-24145565, 09320807788 E-mail apollotimemumbai@gmail.com Web :apollogifts.com

