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G-SHOCK
A Retro Feel
In a world where collaboration trumps competition, it’s a delight to see a beloved children’s toy team up with a reputed
watch maison. In a first of its kind collaboration, puzzle toy brand Rubik’s lends its funky rotating mechanism to stylish
watchmaker G Shock to create a limited edition timepiece that will be loved by children and adults alike.
Based on G Shock’s bestselling GA-2100 series, the watch will incorporate the interchanging colours of the classic Rubik’s
Cube. With just a turn of the bezel and tool, the wearer will be able to customize the watch as per their own personal
preferences. The GAE-2100RC-1AER features two cases, one black and one white and also a tool that allows you to
seamlessly switch between both colours. The latest carbon core guard technology has been used to create a slimmer,
sleeker case which retains the retro vibe thanks to the octagonal bezel. The display remains current as it tells the time
through an analogue - digital format. The watch is synonymous with G Shock’s philosophy of durability and resistance as it
is 200 meter water resistant and shock resistant as well.
What is most iconic about the Rubik’s Cube is the bright array of colours that makes this toy a head scratcher for most
children. This unmistakable palette is reflected on the GAE-2100RC-1AER’s strap and case back that will take the wearer
back in time. The watch is packaged into a box that is reminiscent of the cube itself and is a dead ringer for the original
Rubik’s Cube.
This sublime harmony between the past and present gives birth to a timepiece that encompasses the joy of childhood!
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As we step into a new year, we are also stepping into a new
world of sorts. The pre pandemic world will be starkly
different from the new world we are about to enter. The New
Year brings a lot of hope and positivity and it is nice to see
that the watch industry’s calendar is beginning look a lot like
its original self, thanks to the return of in person watch fairs
and shows.

For the upcoming wedding season, brands showcase their most discerning pieces that will
definitely make you the belle of the ball! With Valentine’s Day around the corner the gift of
time will be one of the most treasured gifts in your beloved’s wardrobe!

Sunil Karer, Editor
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WATCH TREND

TATA CLIQ

The Watch Society: A Melting Point of Luxury Watch Aficionados
India is set to receive its first ever phygital society much to the delight of watch lovers. ‘The Watch
Society’ introduced by Tata CLiQ, aims to create and engage special interest groups for the luxury watch
category. The society hopes to be a thriving community of consumers, collectors and enthusiasts that
encourage exchange of information, education, content and conversations with the luxury watch vertical
at its core.
The Watch Society will feature watches from global luxury brands including Swiss, fashion as well as smart
watches. Since the platform consists of watch lovers and is for watch lovers, it will be equipped with state
of the art tools such as assisted sales which will guide those that wish to purchase these timepieces
through its digital portal.
The Society will also benefit from the expert contribution of former Telegraph UK watch editor,
James Gurney who will enhance the content through his vast wealth of knowledge in this domain. His five
part video which gives viewers valuable information and intriguing trivia about iconic global watch brands
will be hosted on Tata CLiQ Luxury’s social media channels. The Watch Society and all its content will be
available just a few clicks away on the Tata CLiQ Luxury app.

2

WATCH MARKET REVIEW

FEBRUARY 2022

ORIS
A Touch of Bronze

As one of Oris’ flagship
models, the Big Crown Pointer Date is
one of Swiss watchmaking’s finest examples.
In continuous production since 1938, the Big
Crown Pointer Date is instantly identified by its oversized
crown, red crescent-tipped pointer date and fluted bezel that
makes it a coveted addition to your watch wardrobe. Oris is all set to
launch this iconic watch in a new model which is completely bronze in colour.
The model features a solid bronze case, bezel, crown and articulated bracelet and
clasp along with four dial colour options - green, brown, bordeaux and blue.
Since even the bracelet is cast in bronze, it was a challenge to achieve the intricate detail
in a metal like bronze; but through extensive research and development, Oris’ in-house team
of engineers was able to deliver the desired result. Apart from providing a stunning finish,
there is a deeper significance to the brand’s use of bronze in the Big Crown Pointer Date.
Dating back to 1904 in the picturesque Swiss village of Hölstein, lie the industrial roots
of the house of Oris.
Measuring 40mm, the watch’s top glass is domed on both sides and features an
anti-reflective coating within its interiors. The centre hands display hours,
minutes and seconds and the date is revealed through the centre hand. On the
dial are the luminous printed indices and numbers with hands that are coated
with SuperLumi Nova. The wearer can choose from two strap
options, an all bronze multi piece bracelet with a folding clasp or a
brown leather strap. Inside the watch is Oris’s
Calibre 754, an automatic that’s visible through a
transparent case back.

4

WATCH MARKET REVIEW

FEBRUARY 2022

NEBULA BY TITAN
All That Glitters is Gold

Titan’s latest Nebula collection, crafted
from 18KT gold and embellished with
an assortment of pearls, diamonds,
rubies and other precious stones will
only further accentuate your special
occasions. Owing to its attention to
detail and reputation for precision, these
watches come with a lifetime warranty
from Titan. Each watch showcases
India’s rich cultural heritage as it uses erstwhile art forms like filigree and minakari that adds
sparkle to your watch. Here are some of the pieces that are a part of Titan’s Nebula Collection.
Zavar: The Starry Night comes alive with the brilliance of the bluish glow from
gemstone Lapis Lazuli which has been cut and placed into the dial of this radiant
timepiece.
Ukrit: With its rich green hues and luminous sheen, this gorgeous timepiece uses
finely cut malachite to add a touch of royalty to your look. The indices gracefully
float on the dial making it a beautiful addition to your collection.
Azarin: Bright like a siren, a sparkling red stone has been skillfully carved to
create a floral pattern to give this watch a unique look. Adorned with uncut
diamonds and a gold bracelet, the watch gives the appearance of a piece of
jewellery.
Samrat: The Samrat takes the wearer back to the ancient murals of Ajanta and
Ellora caves with its carved figurines and sublime architecture. The watch exhibits
a round dial set in diamonds that sits atop a Milanese bracelet.
Samar: For those who prefer a modern and minimal look, the Samar is the
perfect pick. A classic combination of white enamel along with gold indices and a
blue accented seconds hand elevates even the most basic look.
These pieces make the perfect accessory to your ethnic outfits and can easily amp up your wedding look. Each watch in
the collection will make a wonderful gift for family and friends as it symbolizes a lifelong commitment.
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SEIKO
A Union Like Never Before

The Land of the Rising Sun has served as an inspiration to numerous creative pursuits. So is it any surprise then that
the inspiration has extended itself to the art of watchmaking as well? Influenced by one of Japan’s leading bartender’s
Hisashi Kishi’s original concoctions ‘Houjou’, the watch gives a taste of Japan’s original golden landscape.
As the owner and head bartender of the award winning STAR BAR, Hisashi Kishi is widely recognized as a
‘Contemporary Master Craftsman’. His original cocktail ‘Houjou’ is a heady mix of Japanese sake and is reminiscent
of the nature rich countryside of Japan which is lined with ears of rice that is used as a raw material for the production
of sake.
The watch pays homage to the art of concocting drinks by featuring the ‘Houjou’ cocktail on its dial. It sits atop a
golden colour base and showcases a subtle pattern which makes this special edition watch even more appealing.
The watch uses an in house built 4R35 automatic mechanical movement and has the words ‘Limited Edition’
carved on its back. This caliber movement is complete with 23 jewels and a 41 hour power preserve. The date can
be viewed at 3 o’clock position and is complete with a brown leather strap with a folding clasp that ensures security
on the wrist. It is presented in a see through case along with the serial number and is the perfect way to add a little bit
of Japanese culture to your watch wardrobe.
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FREDERIQUE CONSTANT
Beating Away the Blues

It was twenty years ago that Frederique Constant introduced its
Highlife collection when The Maison brought it back into the
watchmaking scene in 2020. Today, the brand offers its flagship
model, the Highlife Perpetual Calendar Manufacture in a brand new
blue-gray variant.
The Highlife collection was first launched in 1999, making it the
cornerstone of the legendary brand Frederique Constant. The
collection lends itself to the values set forth by the brand: a highly
specialized watchmaking design that is influenced by the art of
fine Swiss watchmaking, a penchant for superlative finishing and
fair pricing that makes this Swiss Made luxury accessible to a
larger audience.
Inspired by the elements of nature namely the skies, seas and space,
the Highlife Perpetual Calendar Manufacture for the first time ever,
features a deep blue-gray dial. This rich contemporary colour is
a symbol of chromatic harmony and also a testament to style
and luxury.
Classic or Sporty- You Choose
The dial encapsulates that fleeting moment between dusk and dawn,
just before the day gives way to the night. Set in graduating shades of
blue, black and gray it conveys the deep hues of the night’s sky
indicating both the days and the phases of the moon. It also features

the date, month and leap year indications that is perfect for simple
and intuitive reading.
What makes this timepiece a winner is the contrasting white
typography and the mirror polish and luminescent hour-markers and
hands. The day can be read at 9 o’clock, the months and leap years
at 12 o’clock and the date at 3 o’clock. At 6 o’clock, a moon phase
completes the set. The correctors along with the crown have been
discreetly placed on the case to adjust the entire piece. Since no
Highlife collection piece is complete without its aesthetic signature,
the guilloche motif of the Earth finds itself in the centre of the dial thus
giving it its trademark look.
Measuring 41 mm in diameter, the case has been designed with an
integrated three link bracelet that features alternative polished and
satin finished surfaces. This allows the piece to fall smoothly and
comfortably on the wrist without any lugs. The wearer can also
interchange this with a navy blue textured and stitched rubber extra
strap that comes along with the timepiece. This gives the piece a
sporty and relaxed look without the need for extra tools.
Watch aficionados will be delighted to see the Manufacture FC-775
self-winding mechanical movement embellished with delicate circular
graining and Côtes de Genève decoration on the flipside of the
Highlife Perpetual Calendar Manufacture.
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MICHAEL KORS
Smartwatches Just Got Smarter

Blurring the fine line between beauty and brains, the new
Michael Kors Access Gen 6 Bradshaw smartwatch is a delight to watch lovers. The latest addition includes some enhanced features like faster charging, new Snapdragon Wear
4100+ platform and latest software advancements making the
best looking fashion smartwatch also among the smartest.
As health and wellness becomes a hot topic in the current scenario, the Gen 6 Bradshaw smartwatch comes with a heart rate monitor that provides
accurate readings and a SpO2 sensor to get estimated blood oxygen measurements. This feature can be used in sync with all other fitness apps thus
helping you live a healthier and more wholesome lifestyle.
The Gen 6 Bradshaw is offered in four different variants each providing both the polish and functionality that the brand Michael Kors
embodies. Stainless steel bracelets hold the dial while glittering pave accents add a touch of glamour to this timepiece. Bold, beautiful and classic this
smartwatch is a genuine reflection of the high profile MK Girl.

Watch out for
Watches and Wonders 2022
Keeping the global pandemic in mind, the hybrid version of Watches
and Wonders Geneva is all set to welcome the stalwarts of the watch
industry along with watch lovers from across the globe. An exciting
summit showcasing heritage luxury watch brands, their rich history,
dedication to superlative craftsmanship and a penchant for style and
fashion, this year’s Watches and Wonders Geneva is one to watch out
for. The format of the event has been redesigned to combine an actual
physical salon which follows safety measures as well as a digital arm
that meets market expectations.
Held from 30th March 2022 to 5th April 2022, the event will showcase
38 exhibiting watch Maisons as they reveal their latest offerings in
Palexpo city, Geneva. The set up for the physical salon is underway
and expected to wow the guests with its opulence and grandeur.
Press presentations have also been given the hybrid treatment which
means they can be followed either in-person or online and has an
impressive lineup of new watch products. The week is packed with
a vast array of exciting events, live broadcasts, discussion panels,
exhibitions and launches.
Three new presentation formats have been introduced in the press
programme that will constantly feed members of international media
with news and updates both online and at the Salon.
To give journalists a complete sensory experience of the latest offerings,
‘Touch & Feel’ sessions of maximum ten people will be organized. This
will ensure that the viewings are more confidential in nature and the
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spotlight shines on the brand as well as the products offered. For
those journalists who cannot travel to Geneva, digital presentations
will constantly update them so that they can keep abreast of all the
news remotely.
Since digital content is the need of the hour, two fully equipped studios
will be available for the Maisons. All digital content will be loaded onto
the broadcasting area and can be accessed at any time during the
week. The Morning Show will be broadcasted live from the Salon every
morning at 8.30am. The Show will display the highlights of each day,
conversations and discussions between brand managers and industry
experts as they try to decode watch trends for the coming year.
The evening slot will feature another program at 6.30pm called the Late
Show. This show will recap the events of each day and also highlight
exceptional objects, brands and pieces that will be handpicked from
the 38 exhibitors at Watches and Wonders.
The topic of this year’s panel discussions is the issue of eco-responsibility. Six discussions spanning 45 minutes each will be dotted along the
week as they attempt to explore the topic from every angle possible.
The discussions have been designed by Watches and Culture and
hosted by watchmaking experts and watch industry figures. Watches
and Culture will also curate the ‘Time Design’ exhibition dedicated to
the evolution of wristwatch design through the ages. A tribute will be
paid to the work of Mr. Gérald Genta through a selection of drawings
and emblematic pieces.

LOGICAL ONE
White gold edition
Elegant, high-precision, ne Swiss watchmaking
Featuring a supremely hand-decorated in-house movement
with revolutionary chain-and-fusee style constant-force
mechanism and push-button winding.
www.romaingauthier.com
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ORIS
In Conversation With: Rolf Studer, CEO

“Things must make sense”- a vision that Oris has been following since 1904. A watchmaking marvel
and path makers, industrial watchmaking has always been in their blood, and craftsmanship has
always been in their hearts. An independent Swiss watchmaking brand that excels in giving the world
a watch designed to endure a lifetime without really burning a hole in your pocket.
Karishma Karer, caught up with Rolf Studer, CEO of Oris watches at the Dubai Watch Week 2021 to
talk about the brand’s journey and all things watch!

Oris is known for their innovative watches regarding the
materials they use and their in-house 400 Calibre. How
important is it for a brand to have its own in-house Calibre?
Does it impact the positioning of the brand?
I think, it’s extremely important for a brand to have its own
Calibre. It shows what you can do. In a world where no one
really needs a mechanical watch, it’s wonderful to
showcase what’s possible with your own in-house Calibre.
With Calibre 400, we’ve made the movement the way we
want, the way we as watch enthusiasts would look at it.
Being watch lovers, we would like to wear different watches
every week, and having a long power reserve is nice to cater
to this need to switch watches. Our watches have a power
reserve of 5 days with two barrels and with anti-magnetism
gaining importance, it was important for us to have that too.
Our movement is built around a 10-year warranty and 10-year
service intervals, so the worry to look after your watch is
taken care of. The gears and torque are intricately placed so
as to have low wear and tear in the 10 years.
Continuing on that note, does having your own in-house
movement make the watch more expensive? Over the last 2
years, the pricing of the watches has gone up by almost
30%. Do you feel this has caused a disconnect with aspiring
ORIS enthusiasts?
It’s very important for us not to leave the price points we are
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known for. We make serious mechanical watches that are
reasonable, affordable for someone who has to work for his
money. Our watches are still priced fairly with all the features.
While we offer these watches, we are constantly developing
our standard range because we don’t want to deter from
these price points and customers.
Moving on, why is a teddy bear your mascot?
Why not? Every brand has an ambassador. I’m not so sure
about the concept of having someone advocating for your
brand and somewhere that’s not right. An ambassador is
there to portray the emotions of your brand and we all have
a teddy bear. It’s the best canvas to showcase any kind of
emotion. It shows our relaxed approach to the world of
watchmaking. We are serious about what we do and this is
our way to add the fun element. And that’s it. This is how we
chose a teddy bear. In the end, a watch must cheer you up.
Talking about watches that cheer you up, when you first
introduced the Cotton Candy Collection. I was not very
convinced with how the shades would look on a bronze
watch. But with it sitting on my wrist, I definitely have a smile.
How did you come with an idea that is so unique?
To speak the truth, the Hölstein Edition 2020 with its full
bronze case and bracelets inspired this watch. During COVID
times, my wife loved the watch and asked for a smaller dial
and more vital colours. We were curious to know how the
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patina process would work with this style and colours. After a
lot of testing and quick processes, here we have the watch
and it’s quite a cool watch.
Talking about the interesting launches in the Aquis Collection,
can you take us through it?
The Aquis Date Calibre 400 comes in three colours in better
proportions as compared to the earlier 41.5 MM and 43.5
MM dials. It’s the cornerstone of our collection.
Moving on, this year we also brought the Aquis Upcycle in
line with our ecological initiatives. We launched it to show that
we are climate-neutral and we compensate for the emits and
reduce it. We are in the process of isolating the roof and using
30+ heating energy and also installing solar panels to
produce our own electricity. People ask about the kilograms
of recycled plastic in this watch dial but that’s not how we
make a difference. We make a difference by the people who
wear it, you wear this watch and make a statement. We offer
a piece of luxury by customizing through the trash.
Coming to the watch which is really popular in India, The Big
Crown. You have launched a new one at Dubai Watch Week
2021. What are your insights on this launch?
It’s our new Big Crown Pointer Date Calibre 403 and I’m
extremely proud of the watch. This is our most iconic model
and we’ve made it for over 80 years. The design is a true
testament to the long history that this watch has. The small
second complication is our most iconic complication and
we’ve presented it in a modern way. We have brought back
the clean bezel and 38 MM size, which offers a very elegant
and modern look to the watch. You can easily pair this
watch - be it a suit or sporty look.
Talking about the Indian market, a lot of aspiring watch
enthusiasts and season collectors already have an Oris
watch. What are your plans for the Indian market? Maybe
an Oris watch club?
That may very well be in the plans. We have several watch
clubs around the world. Being a brand known for watch
enthusiasts, we’ve helped discover the hidden hobby of
watch enthusiasm and watch collecting. Social media and
various platforms helped give us the right boost.
Being able to meet our customers after 2 years at Dubai
Watch Week is an absolute delight. A watch club is definitely
coming soon, said Rolf Studer. Isn’t that something all watch
enthusiasts are looking forward to? Well, we surely are.
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ESPRIT
Esprit Watches make a comeback to India
After a long hiatus, American watch brand, Esprit plans to
re-enter the Indian watch market with its partner AP Group
while roping in Bollywood actress Ananya Pandey as the face of
the brand. Known for her confident outlook, positive demeanor
and popularity amongst Gen Z, the brand hopes to return to
India once again with a bang. For its comeback, AP Group plans
to pursue an aggressive expansion plan as it attempts to regain
the market share in the watch vertical.
The new Esprit watches will feature bright, youthful and trendy
pieces perfect for the young women of India. It aims to create
high quality, affordable premium fashion watches for millienials
who favour stylish dials, designer bracelets and statement
pieces in their watch wardrobes.
Commenting on the brand’s association with Ananya Pandey,
AP Group Managing Director, Hamza Patel says, “We have
noticed that the Indian customer buying behaviour is not as it
was a decade back. Indian customers are always looking for
new trends and designs, but now they are also looking for
brands with which they can connect on a much deeper level.
So, to build trust and a bond of familiarity with Esprit Watches,
we chose Ananya Pandey to endorse Esprit Watches.”
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The Gift of Time
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Valentine’s Day is generally categorized by
flowers, chocolates, and expensive
jewellery. But have you ever thought of
gifting your Valentine the gift of time? With
its trendy and bold sense of style Helix
Watches is the perfect way to tell your
beloved how much they mean to you. The
Watches are a reflection of the dynamic,
urban and ever stylish Gen Z that loves to
make a statement.
The brand has launched the Helix Analog
Collection for both men as well as women
just in time for Valentine’s Day. The
collection includes 16 new models that are
sleek and fuss free in nature. Keeping in
mind the minimal preferences of today’s
youth, the models incorporate bursts of
colour and accents to add some pizazz to
your everyday look. The men’s collection
includes 16 new models while the women’s
collection features 22 new models. The
watches are affordable in nature as they
range between ` 1395/- to ` 2995/- and
are available both online as well as across
authorized retail stores pan India.
As part of the Timex Group, Helix Watches
are perfect for those who are spontaneous
in nature, have a distinct sense of style and
live life like an adventure. He or she is aware
of the latest trend in the market and is not
afraid to experiment with their look. So this
Valentine’s Day, make your beloved’s day
memorable by gifting them a Helix Watch.
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LVMH WATCH WEEK 2022
THE 3RD EDITION

After the resounding success of the first two LVMH Watch Weeks, LVMH Group is back to showcase the latest
offerings from its four watchmaking maisons: Bulgari, Hublot, TAG Heuer and Zenith. In its 3rd edition,
the Watch Week was held from January 24-January 28 2022 which has now become a significant event in the
watch industry’s calendar. Audiences can expect an impressive lineup of presentations and unveiling by each of
the brands that will be on display for both journalists as well as watch
retailers across the globe.
“Our clients and partners can discover innovative updates of iconic models, along with limited editions and
exceptional timepieces, all reflecting exceptional craftsmanship and a unique vision of watchmaking. Anchored
by the LVMH Group’s core values of creativity and innovation, this event is the first on the calendar of watch
industry showcases, coming ahead of Watches and Wonders Geneva, which takes place in spring 2022,” says
Stéphane Bianchi, Chief Executive Officer of the LVMH Watches & Jewelry Division.
Here are the highlights of the watches that made some noise at LVMH Watch Week 2022.

Bvlgari’s signature timepiece the Serpenti, gets a fashionable
upgrade with the Serpenti Misteriosi equipped with the new
Piccolissino mechanical movement, a novel technologcial marvel
featuring miniaturization that is currently the smallest in the world.
Watch lovers will be delighted to note that the BVL100 calibre
which indicates the hours and minutes is housed within the head
of the reptile and can be access by pressing the tongue to reveal
the actual dial. The calibre measures 12.30 mm in diameter and
2.50 mm thick, the movement is so miniscule and compact that
it weighs a mere 1.30 grams even though it actually consists of
102 components. The barrel measures just 5.00mm for a
thickness of 1.47mm and a spring which is measured at 170mm
long before being wound.
The new Misteriosi features a 40mm rose gold case with brilliant
cut diamonds alternating with bright turquoise inserts. Fiery pear
cut rubellites (~0.4ct) have been set to create the Serpenti’s
piercing eyes. A double tour rose gold bracelet featuring a
sparkling mix of diamonds and turquoise stones with a diamond
paved dial completes this legendary timepiece. A staggering total
of 724 diamonds (~18.05 ct) have been used in the production
of this watch.
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Hublot’s latest offering is sure to impress adventurous folks
who still love to appear chic. Unveiling its first 40mm dial, the
three pieces in the Big Bang Integral Time Only Collection are
a testament to the intricacies of Swiss Watchmaking. The six
models which are part of the Yellow Gold Collection
celebrates a fusion of gold and rubber that defines
understated luxury and a passion for adventure. The latest
offering from Hublot is a one of its kind model from the
Big Bang One Click 33mm range that comes with 12
interchangeable calfskin straps ranging from sober to
cheerful that suits every occasion, situation or mood.
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The DEFY Skyline is expected to become a staple model for
Zenith, reinterpreting aspects from the 1969 DEFY A3642 in
a contemporary setting and packed with the performance
of the Manufacture's current version of the El Primero
movement.

The restlessness of a free spirit is captured into TAG Heuer’s
newest models in the legendary Autavia collection. Created
in 1962, this collection embodies the true essence of the
brand TAG Heuer. International Tennis champion and brand
Ambassador Naomi Osaka has been roped in to create a
limited edition model that now features a colour scheme
which is an ode to precision and reliability even in the
most extreme conditions.

Its architectural and faceted silhouette is inspired by the early
DEFY models' unique octagonal geometry, such as the
recently revived DEFY A3642, without seeking to merely
replicate the past. The faceted bezel, which is fixed above
the 41mm stainless steel case with clearly defined edges,
is redesigned with twelve sides that echo the hour markers
and is comparable to those from early DEFY models.
Water resistance of 10 ATM is provided by the screw-down
cap imprinted with the star insignia (100 metres). The DEFY
Skyline features a geometrically structured and whimsically
celestial star-studded dial with a sunburst finish embellished
with a perfectly aligned pattern consisting of engraved
four-pointed stars, which are in fact a modern reimagining
of the Zenith "double Z" logo of the 1960s, evoking the
seemingly still night sky above a bustling city that
never sleeps.
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